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ABSTRACT 
The Effects of Counselor Age, Sex and Attire 
on Client Preferences for Counselors 
b y 
Alan Leonard Zahner, Master of Science 
Utah State University, 1979 
Major Professor: Dr. E. Wayne Wright 
Department: Psychology 
ix 
The purpose of thi s study was to determine the prefe r ences, if any, 
subjects have for counselors based on counselor characteristics of age, 
sex and attire. Photographs were taken of persons of differing ages 
(old, middle-age, young), sex (male, female) and attire (formal, 
casual, grub). One-hundred and five college and noncollege adults were 
shown the pho tographs, asked to perceive the photographs as being those 
of counselors, and asked to rank their preferences for the persons 
depicted as counselors using a modified Q sort me thodology . To deter-
mine whether the subjects had actually perceived the photographs as 
representing counselors and, therefore, discriminated among them on that 
basis, the subjects were also instructed to perceive t he photographed 
individuals as attorneys and as friends, and to rank their preferences 
for the persons pictured under these conditions. 
Statistical analysis of the data was accomplished by assigning each 
photograph a numer ical value (weighting ) from one to seven, based on 
the location (ranking ) it had been given by each subject. This 
procedure resulted in each photograph receiving a score each time a sub-
ject ranked the set of pictures. The data were analyzed using three 
three-way analyses of variance. 
Significant main effects were found for counselor age (F=6.77; 
df=2; p<.05) and attire (F=ll0.97; df=2; p(.05). Significant inter-
action effects were found for counselor age by sex (F=l2.65; df=2; 
p(.05), counselor sex by attire (F=l0.46; df=2; p(.05), and counselor 
age by sex by attire (F=8.54; df=4; p<.05). 
The manipulation of subject perception of the photographs appeared 
successful. The results indicated that systematic differences occurred 
in subject rankings of the photographs when the photographed indivi-
duals were perceived and ranked separately as counselors, attorneys and 
friends, respectively. 
From the results of the study it was concluded that counselor age, 
attire and, to a lesser extent, sex are related to subject preferences 
for counselors. Recommendations concerning the applications of the 
results to p r ac ti cal settings and areas of further research we r e given . 
(90 pages) 
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CHAPTER I 
INTRODUCTION 
Much is unknown concerning the therapeutic processes in psycho-
therapy . Often, professionals utilizing seemingly contradictory theor-
ies and methods achieve similar outcomes with their clients. Psycho-
therapists have been aware of this phenomenon for years and, conse-
quently, have long been searching for corruno n variables in psychotherapy 
which may account for successful and unsucces sful outcomes of differing 
therapies and treatment modalities. This area of interest and research 
is diverse and far reaching and cannot be wholly dealt with in a single 
stud y or the sis. Th e intent of the author in the present study was to 
examine one specific area (the relationships among counselor variables 
of sex, age and attire on initial client preferences) wi thin the broader 
problem, i.e. identifying common elements related to therap y outcomes. 
Backg round of the Problem 
Frank (1961) was among the first to introduce and examine the 
role of the placebo effect as a curing agent in counseling. He 
maintained that the healing powers of a particular treatment method in 
psychotherapy may well reside in the client's faith or expectation for 
improvement and not in the validity of the therapy method itself. 
Following this line of thought Strong (1968) conceptualized coun-
seling as an interpersonal influence process. He described counseling 
as a two-phase process in which the counselor's influence over the 
client is fir s t enhanced through client perception of a counselor's 
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credibility (expertness and trustworthiness) and atractiveness (liking, 
similarity, and compatibility), and, secondly, maximum use of this 
influe nce is made to implement desired changes in the client. 
To test Strong's hypotheses, Strong and Schmidt (1970) studied 
the effec ts of perceived counselor expertness on counseling. They 
found that clients' perceptions of counselor expertness were related to 
the amoun t of change occurring in the client after an initial interview. 
Strong and Schmidt found that counselors perceived as being expert 
exerted a greater influence on their clients (as evidenced b j greater 
changes in client self-ratings of achievement) than did counselors 
perceived as being inexpert. 
Cash, Begley, Mccown and Wiese (1975) explored the initial impact 
of attractiveness in counseling. The results of their study indicated 
that attractive counselors are perceived genera lly more favorably than 
unattractive counselors, and, in particular, are attributed grea ter 
intelligence , competence, assertiveness, friendliness, warmth, trust-
worthiness, and likeability. They suggested that a professional's 
physical attractiveness may exert substantial influence on the develop-
ment of a therapeutic relationship and its ou tcome. 
It has been demonstrated that client perceptions of counselor 
expertness and a t tractiveness are influenced by such variables as 
couns elo r sex, age and style of dr e ss (Ga rdner, 1973; Las ky, 1974; Kerr 
and Dell, 1976). However, as demonstrated by the following studies, 
the exact nature of this influence is yet unclear. Simons and Helms 
(1976) completed a study in which the preferences for counselors of 64 
college and noncollege women were examined. The women were shown pic-
tures of persons posing as counselors and were given a brief written 
description of the counselor. The photographs depicted persons varied 
according to sex, age and marital status. Females were preferred over 
males when the s ubj ec ts were asked to select a person with whom they 
were to discuss a 11 personal problem11 (p. 382). 
Boulware and Holmes (1970) also completed a study in which pre-
ferences for therapists were rated. One -hundred and twenty male and 
female undergraduate students were shown slides of the faces of poten-
tial therapists and were asked to indicate how much they would like to 
talk to each individual if they had a personal or vocational problem. 
These researchers found older males were preferred in all instances 
except one--that women with personal problems tended to prefer older 
women. 
Gardner (1973) investigated the effect s of body motion, sex of 
counselor, and sex of subjects (120 male and female undergraduates) 
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on perception of counselor attractiveness and s ubjects' self-disclosure. 
In thi s study the subjects were e xp osed to a short film of a counselor 
working with a cti 2 ~t. Th e author reported that male and female sub-
jects showed no preference as to male or female counselors by the 
variable of sex alone. 
The above three studies illustrate the current state of the lit -
erature concerning client preference of a counselor on the basi s of 
counselor sex . In some instances, trends have, at times, app eared to 
be emerging, but the ultimate results of such studies have not conformed 
to any consistent pattern. 
A similar situation exists in the literature concerning the effects 
of counselor age. Two studies cited earlier (Simons & Helms, 1976; 
Boulware & Holmes, 1970) reported results in which older counselors 
were preferred by adults of differing ages and sex. Magid (1975), 
however, found that when subjects were young (fifth and sixth grade 
elementary students), younger counselors were preferred over older 
counselors. Dolan (1973) completed a study in which the preferences 
and expectations of college students regarding several counselor char-
acteristics (age , personal mannerism, physical appearance, sex, and 
technique) were investigated. The college students completed a 
questionaire designed to measure the preferences for these variables 
both before and after they had seen a counselor. Dolan concluded that 
counselor chronological age was of little importance in counseling 
relationships. 
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The literature regarding age effects appears similar to the 
literature concerning sex effects . Some trends appear to be present in 
some studies, but the data are far from conclusive. 
The literature concerning the preferences of subjects regarding 
counselor attire seems no more clear than the literature which deals 
with counselor sex and age . Hubble (1 97 3) tested the effect of coun-
selor attire on ou tcomes of an initial counseling session. He exposed 
54 female und ergraduate students to one of three male counselors who 
were dressed in one of three modes of attire (traditional, casual and 
highly-casual). After the subjects had met and talked with the coun-
selor, they completed pencil-paper measures of anxiety and self-dis-
closure. It was reported that client self-disclosure was not affected 
by counselor attire. However, counselor attire exerted a significant 
effect on the anxiety level of the subjects. Clients felt lcwer 
anxiety with a counselor dressed in attire more formal than the clients' 
own reported style of dress. 
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Stillman and Resnick (1972) also studied the effect of counselor 
attire on the initial interview between counselor and client. However, 
they reported results which differed considerably from thos e given by 
Hubble (1973). Fifty male under graduate students participated in an 
individual 20-minute inte rview with a male counselor. Counselors 
systematically varied their attire between "professional" and "casual" 
attire for different interviews. Results of this study failed to 
support the notion that counselor attire exerts an effect in the coun-
seling relationship. 
Kerr and Dell (1976) reported a study in which they studied the 
effects of interviewer attire, behavior and interview setting on 
perceived interviewer expertness and attractiveness. Eighty male and 
female undergraduate students were given a brief interview with one of 
two female interviewers. Each of the variables studied were systemati-
call y varied with each succeeding interview. The authors reported that 
attire did not influence subjects' perception of interviewer attractive-
nes s but did find int e rviewe r a ttir e and ro le behavior inte r a cted to 
enhance perception of expe rtness. 
As with the variable s of counselor sex and age, it appears coun-
sel or attir e may exert an effect on the counseling relationship. How-
e v er , th e nature of the effect is yet undertermined. 
St a t e me nt of the Problem 
In his book, The Mind Game, Torrey (1972) questioned whether psycho-
therapy is effective for the reasons which are traditionally attributed 
to its success. Torry compared psychotherapy with the work of witch-
doctors, shamans and curanderos of primitive cultures, and he discussed 
similarities among the methods used by these various "therapist&' Frank 
(1961) expanded on the notion set forth by Torrey and suggested 
that success in therapy occurs by reas on of th e client's expecta-
tion for improvement and not because of th e inhe rent validity of 
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the me thods or techniques involved. Following this line of reasoning 
Strong (1968) postulated a theory of counseling in which the counselor's 
influence over the client was thought to be responsible for the client 
i mp rovement. Strong felt that the influence of the counselor was in 
part derived from client perceptions of counselor attractiveness and 
expertness. 
Others (Cash et al., 1975; Strong & Schmidt, 1970) have postu-
late d that percep tion of counselor expertness and attractiveness are 
r ela ted to such counselor variables as sex , a ge and style of dres s, 
al tho ugh the studies in this area have not been conclusive. Some 
studies h ave found tha t counselor sex, age or style of dress are r e lated 
to clie nt perception of attractiveness and.expertness (Ga rdner, 1973; 
La sky , 1974; Kerr & De ll, 1976). However, other researchers have 
reported results in which no sign i ficant counselor sex, age o r attire 
effects we re found (Heppner & Pew, 1977; Lemoine, 1976; Stillman & 
Resnick, 1972) . Some studies have found that these effects are in one 
dir ec tion whi le other studies using s i milar methods have fo und the 
effec ts are in a different direction. Occasionally, trends have seemed 
t o be present, bu t by and large, the effects of these variables on 
client perception of counselor attributes are largely unknown. Studies 
which have investiga ted the effects of counselor sex, age and/or style 
o f dr e ss o n the therapeutic relationship have called for further research 
of this problem (Ca sh, et al., 1975; Heppne r & Pew, 1977; Hubble, 1973; 
Lasky, 1974; Ryan, 1976; Stillman & Resnick, 1972; Wasserman & 
Kassinove, 1976). 
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The present study was undertaken to seek answers to some of the 
unresolved questions raised by the inconclusive literature on this 
subject to date. The studies cited above clearly indicate the need for 
further investigation in this area of counseling and therapy research. 
Purpose of the Study 
The purpose of the present study was to determine what preferences, 
if any, clients may have concerning counselor characteristics of sex, 
age and sty le of dress. Specifically, the study was designed to seek 
answers to the following questions: 
1. Do subjects (clients) differ in their preferences (rank-order) 
of counselors of differing ages? 
2. Do subject8 differ in th e ir preferences for a counselor by sex 
of the counselor? 
3. Do subjects differ in their preferences for counselors attired 
in differing styles of clothing? 
4. Is there an interaction affect of couns e lor age, sex and attire 
in which ce r tain counselors are more fr equently preferred by clients 
than other counselors ? 
Hypotheses 
Investigation of the above questions was done in terms of the 
following hypotheses, all of which were tested in the null form: 
1. There are no differences between subjects ' preferences (rank-
orde r) of counselors by age of the counselor (old, middle-age, young) .. 
2. There are no differences between subjects' ranked preferences 
of counselors by sex of the counselor (male or female). 
3. There are no differences between subjects' ranked preferences 
of counselors by style of counselor attire (formal, casual and grubby 
couns elor attire). 
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4. There are no interactions among counselor variables of age 
(old, middle-age, young), sex (male, female) and attire (formal, casual, 
grub) in terms of differences in subjects' rankings of preferences for 
counselors. 
Definition of Terms 
Counselor/Psychotherapist 
The terms counselor and psychotherapist shall be used interchange-
ably throughout this study. 
Counseling/Psychotherapy 
The terms counseling and psychotherapy shall be used interchange-
ably throughout this study . 
Counselor Age 
Counselor ages depicted in the photographs used in the study were 
grouped by the following age categories: 
"Old." 50-60 years of age. 
11 Middle age." 35-42 years of age. 
"Young." 22-28 years of age. 
Counselor Attire 
Several styles (types) of counselor attire were depicted in the 
photographs used in the study, defined as follows: 
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Fo r mal (males). Clean, well-pressed suit or sports coat 
accompanied by matching slacks. A well-pressed, clean, white shirt or 
shirt which matches the suit or sports coat will be present. Ties will 
accompany the shirt. Shoes and socks neat in appearance and of the 
app ropr iate sty le will be worn. 
Fo rmal (fema l es ) . Clean, well-pressed dresses accompanied by 
ny lons and shoes neat in app e arance. 
Casual (mal e s). Clean, well-pressed slacks and shirts that are 
nea t in ap p e a r a nc e . Sweaters may be worn over the shirt. Shoes not 
in need of obv i ous repair and socks will also be worn. 
Ca sua l (fema l es ). Slack s which are cle a n, well-pressed, and neat 
in appear a n ce accompanie d b y similarl y appe a ring blouse s . Skirts 
may b e sub stituted for slacks . Nylon hosi e r y may be presen.t and shoes 
or s a ndals which are no t i n ne e d o f obviou s re p a ir will be worn. 
Gr ub (males and fema l e s). Jea n s tha t a r e dirty and/or show th e 
a ppearance of long us e such as obvious holes, patches, fad e d c c lor, 
and/or frayed cuffs a c companied by shirts or t o ps whi ch a r e dirty, do 
not match, conta in obvious pa t ches, are un pressed, and/or are fad e d . 
Sh oe s tha t are scuffed o r in need of repa ir will fit into th is c a t ego r y . 
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CHAPTER II 
REVIEW OF LITERATURE 
Many persons have and currentl y are examining the process of 
psychotherapy in an attempt to identify the process ingredients and/or 
counse lor-client traits whi ch make for successful and unsuccessful 
therapy outcomes. Psy chologists have realized for some time that 
certain therapies which have stood es sentially in opposition to each 
other in terms of theoretical basis and treatment techniques have also 
proven roughly equivalent in their ability to effect positive changes 
in their respective patients. It has b e come apparent that persons 
r eceiving psychotherapy often become wel l for reasons other than those 
that are tr a ditionally g iven. 
In the following sec tion areas of research concerning this phen-
omenon are examined. 
Counseling as an Interpersonal Influence Process 
Pande and Gart (1968, p . 395 ) stated, "It is gener a ll y reco gni zed 
that the psycho t herapist influence s his p-atients. 11 The y sugges t ed that 
the essential nature of thera?y can be viewed as t wo people talking to 
each o ther and bring ing an influence to bear upon one another by means 
of their personal relationship. 
Frank (1 961, p. 114) in his book, Persuasion and Healing, described 
ps ychotherap y as 11 a form of help-giving in which a trained, socially 
sanctioned healer tries to reiieve a sufferer's distress by facilita-
ting certain change s in his feelings, attitudes and behaviors through 
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the performance of certain activities with him.u He further wrote that 
th e success of psychotherapy is in part dependent upon the sufferer's 
perceptions of the therapist's power and his ability to aid him. 
Frank (1961) described the therapist's power as being based 
on the patient's perception of the therapist as a source of help, and 
that this power tends to be greater as the patient's faith in the 
ther ap ist's desire and ability to help him increases. 
Torrey (1972) stated that psychotherapy exists in many cultures, 
and that witchdoctors and shamans often use techniques similar to 
those us ed by psychologists and psychiatrists. He also stated that 
patie nt expec tations of ge tting well, as well as "certain personal 
qualities" (Torrey, 1972, p. 29) of the therapist are closely associated 
with improvement in a ll types of psychotherapy. The therapist's reputa-
tion, the therapist's belief in himself, and special paraphernalia 
were given by Torrey as often being helpful in increasing the patient's 
expectations of ge tting well. 
The notion of transference is closely associated wi th Torr ey 's 
concept of "certain personal qualities" (p. 29) of the therapi s t. By 
transference is meant the sum total of the emotional relationships 
betwee n the pa tient and therapist. The nature of transference implies 
th at a close, dependent, trusting relationship is developed between 
th e therapist and client. As this relationship develops, the client's 
threshholds to barriers of resistance are lowered, and he begins to 
accept many ideas which he might have rejected if they had been pro-
posed by another person. The relationsh ip can, consequently, be used 
to e ncourage the client to try more effective behavior (Snyder, 1960). 
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Hypnosis is often used in psychotherapy to facilitate the accept-
ance of therapist suggestions. Barber (1978, p. 270) stated that 
hypnotic induction procedures are helpful not because the subject is 
in a "trance" or is "hypnotized," but, rather, through hypnosis, the 
subject's critical attitudes toward the therapis t's suggestions are 
reduced. 
Client-centered therapy also accepts the notion that the relation-
ship between the psychotherapist and the client is of critical impor-
tance in effecting therapeutic change. Rogers (1957) outlined what he 
felt to be the necessary and sufficient conditions in the ps ychothera-
pist-client relationship to cause psychotherapeutic change . These 
conditions are: 
(1) Two persons are in psychological contact. 
(2) The first, whom we shall term the client, i s in a 
state of incongru ence, being vulnerabl e or anxious. 
(3) The second person, whom we shall term the therapist, 
is congruent or integrated in the relationship. 
(4) The therapist experiences unconditional positive 
regard for the client. 
(5) The therapist experiences an empathetic under-
standing of the client's internal frame of reference and 
endeavors to communicate this experience to the client. 
(6) The communication to the client of the therapist's 
empathetic understanding and unconditional positive regard 
is to a minimal degree achieved. (p. 96) 
Roger s stated that no other conditions are necessary, and that if 
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these six conditions exist and continue over a period of time, construc-
tive personality change will occur. 
Strong (1968) proposed a model of counseling based upon a review 
of opinion-change theory and rese arch literature. He conceptualized 
counseling for attitude and behavior change as a two-phase interpersonal 
infl uenc e process. In the first phas e the counselor's inf luence power 
over the client i s enhanced through client perception of counselor 
credibility (exper tness and trustworthiness ) and attractiveness 
(lik ing, similarity, and compatibility). The persuasibility of the 
client is also increased through enhancement of his (the client's) 
involvement in counseling . As a result of these processes and tech-
niques, the probability of client change in reaction to the counselor's 
attempts to influence a client is maximized and the probability of the 
client using other means of reducing aroused dissonanc e is minimized. 
In the second phase of Strong ' s proposed model , th e counselor makes 
maximu~ use of the influence power h e has built to i mplement th e desired 
ch anges in the client's behavior and at titud2 . The specific techniques 
the counselor u ses in the second phase will depend on the dia5nosis of 
t he problem, the facil ities available, his own expertise and his per -
s9nal theo re tical model and may i nclude in~erpretation, advice giving, 
urgin5 , modeling, etc . 
Effects of Perceivgd Counselor Effectiveness 
Patton (1 969 ) also d ef ined counseling as a social influence pro-
c ess . Using hypotheses derived from bala nce theory, Patton tested the 
effec ts of pos itive vers u s negative interpersonal attraction, and 
co~municat ion similarity versus discrepancy upon subject responses to 
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a counselor 3nd psychological treatment. Client attraction for the 
counselor was fo,Jnd to '.:le rel..:it<2:J i:o S 'J bj:2 ,.::t (.villingne s :~ tJ have tll ·.2 
counselor as a counselor and to increased subject evaluation of the 
counselor's helpfulness. Communication effects were also discovered, 
and Patton s uggested that any subject's response to his counselor's 
influence attempt depends upon his attraction toward the counselor and 
on the extent to which the counselor's discussion expectations are 
congruent to the client's own. 
Cash, Begley, McCown and Weise (1975) further explored the initial 
impact of attractiveness in counseling . In their study, attractive-
ness was mani~ulated through variations in body build, complexion and 
grooming. The results of this study indicated that attractive coun-
selors are perceived generally more favorably than unattractive 
counselors; and, in par ticular, attractive counselors are seen as being 
more intelligent, competent, assertive, friendly, warm, trustworthy 
and likeable than unattractive counselors. The authors suggested that 
a pro f e s s i o na l's physical attractiveness may exert substantial influence 
on the development of a therapeutic relationship and its outcome. 
The relationship between expertness and attractiveness of coun-
selors in counseling was investigated by Strong and Dixon (1971), who 
defined attractiveness in terms of counselor friendliness towards the 
client and similarity of interests between counselor and client. 
Supposed "expertness" was manipulated through the title assigned the 
counselor (e.g. "Dr." vs. "graduate student") when introducing the 
counselor to the client. Strong and Dixon hypothesized that attract-
iveness would not affect · the influence of "expert" counselors on clients 
but would affect the influence of "inexpert" counselors on clients, and 
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this hypothesis was in part supported by their study. Perception of 
attractiveness did not significantly enhance the influence of the 
expert counselor. The authors concluded that expertness "masks" the 
effects of attraction. However, closer examination of their data 
suggests that, perhaps, attraction only enhances the influence of 
inexpertness more than it enhances the influence of expertness and that 
attraction does affect an expert counselor's influence. 
The results of the studies concerning counselor attractiveness 
described above indicate that attractiveness may exert an influence 
both on client perception of favorable counselor characteristics and on 
actual client change in therapy. The effects of perceived counselor 
expertness (status) in the therapeutic relationship are discussed below. 
Effects of Perceived Counselor Expertness 
Strong and Schmidt (1970) completed a study which test e d the effect 
of perceived counselor expertness on counseling. Forty-nine male 
volunteers from an introductory psychology course were used as subjects 
for the study . Perception o f counselor expertness was manipulated 
through (1) the u s e of a title which denoted training and experience 
and (2) behavior of the co unselor in the interview. The authors found 
that clients' perceptions of counselor expertness were related in a 
posi tive dir e ction to the amount of change (as measured through client 
self-rating) occurring in the client after one interview. The research-
ers concluded that this study in part supported the hypothesis that per-
ceptions of expertness exert control on the extent of influence one 
person has on another. 
Spiegel (1976) investigated the effect of perceived counselor 
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expertness on client evaluation of counselor competence. Expertness 
was manipulated through the descriptions of the counselors given the 
subjects prior to the subjects coming in contact with the counselors . 
Expert counselors were described as having extensive experience and 
training, and inexpert counselors were described as having correspond-
ingly low levels of experience and training . Spiegel found that coun-
selors in high exper tnes s conditions were perceived by subjects as 
being more experienced and better trained than counselors in low expert-
ness conditions. High expert counselors were viewed as being more com-
petent to deal with academic and affiliative problems. 
Guttman and Haase (1972) compl eted an experiment designed to test 
th e actual effects of experimentally induced perception of expertness 
on counseling outcomes. In this study counselor expertness was mani-
pulated through the office setting (large, plush office vs. small, 
barre n room) and described counselor level of education (Dr. vs. grad-
u a te student). The manipulations were introduced at the time the sub -
jects met the counselors. High and low exper tne s s w·e re examined and 
client responses were measured on both quantitative and qualitative 
aspects of the interv iew. The authors found that , while cli e nts 
responded more favorably to relationship aspects of the interview with 
a non-expert counselor, informational recall of the interview was 
greater for clients who saw an expert counselor. Overal l ratings of 
counselor effectiveness did not differentiate between the two conditions 
of expertness. 
In the above s tudy, the authors observed that criteria which 
related to the qualitative judgment of the client concerning the inter -
view tended to favor the nonexpert while criteria related to the 
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quantitative (transfer of information) aspect of the interview favored 
the expert. Guttman and Haase speculated that perhaps the colle ge -age 
client may feel more at ease with a none xpe rt counselor who is perceived 
by the client as being more like himself. This study appears to both 
s up port and contradict the results of previously cited works (Strong 
and Schmidt, 197P a nd Spiege l, 1976). Client behavior (informa tion re-
call) was influenced b y perception of expertness while ratings of 
effectiveness were not. 
The effects of expertness (status) and message favorability on 
the a cceptance of personality feedback\ere explored b y Halperin, Snyder, 
Shenkel and Houston (1976). In th is study either a positivel y or 
negatively worded interpretation to Ror schach inkblot s was give n b y 
ei ther a low, medium, or high-status diagnostician. Diagnostician 
status was ma nipula ted by vary ing the descriptions given the s ubj ec ts 
of the diagnosticians. In th e hi gh status condition the diagnos tician 
was described as a Ph.D. clinical psychologist, the medium s t a tus 
diag nostician was described as a graduate student with an M. A. and the 
low status diagnostician was described as an undergraduate s tudent with 
some limited, related experienc e. Th e res u lts indic a t ed that the low 
status diagnostician elicited lower acceptance of th e message by the 
subjects than did either the middle or high s t atus diagnosticians. 
Furthermore, the negative interpretation was less a ccepted than the 
positive int e r pre t at ion under the low status condition as compa red to 
this moderate or high status conditions . One may conclude that in the 
s tud y , s tatus exerted a powerful effect on client behavior, i.e. 
acceptance of test interpretations . 
Atkinsons and Carskaddon (1975) achieved results similar to th ose 
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reported by Halperin, et al. (1976) in a study which investigated the 
effects of a prestigious introduction and psychological jargon on per -
ceived counselor credibility. They reported that individuals perceive 
a counselor as a more credible source of assistance if he is intro-
duced as a highly prestigious professional and if he uses psychological 
jargon than if he (the counselor) is introduced as having a low level 
of expertness and if he employs more of a layman's language. 
Schied (1976) also found that perceived counselor status influ-
enced client percep tions of a counselor's level of competence. Coun-
selors given a high statu s introduction were viewed by clients as being 
more competent and possessing more comfort in therapy than thos e given 
low status introductions. In Schied's study the high status introduc-
tion described the counselor as a Ph.D. psychologist with extensive 
experience, and the low status introduction described the counselor as 
a beginning graduate student. 
Brooks (1974) investigated the interaction effects of client and 
counselo r sex and counselor status or expertise (high vs . low) on self-
disclosure. High status interviewers were described as Ph.D. psycholo-
gists with considerable experience. Low status interviewers were 
described as graduate students with limited experience. An analysis 
of the result s conc erning status effects revealed that males disclosed 
more to high-status interviewers while females disclosed more to low-
status interviewers. Also, high as opposed to low status ma le inter-
viewers elicited more client disclosure, while status of female inter-
viewers yielded no significant differences in client disclosure. The 
author attempted to explain the status effects concerning females by 
suggesting that perhaps status, as defined in her study, was not 
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applicable to female interviewers or that status does not operate in 
either a simple or unidimensional manner. 
It appears, then, that while the exact nature of the relation-
ships among perceived counselor expertness (status,) perceived coun-
selor favorable characteristics, and counseling outcomes is unknown, 
client perception of counselor expertness influences the counseling 
relationship in a positive manner. Client-perceived counselor expert-
ness appears to influence both client perception of positive counselor 
attributes as well as actual outcomes of the therapeutic encounter. 
The studies cited in the two preceding sections lend support to 
Strong's (1968) interpersonal influence model of counseling. It 
appears that client perceptions of counselor attractiveness and expert-
ness enhance the counselor's influence over clients. In the following 
section, studies which have explored the relationships among the vari-
abl es of counselor age, sex and attire with client perceptions of 
counselor attractiveness and expertness are reviewed. 
Effects of Counselor Sex , Age and Attire 
on Perception of Counselor 
Attractiveness and 
Expertness 
It seems reasonable to assume that client perception of counselor 
attractiveness and/or expertne ss (status) can be influenced by variables 
of counselor sex, age and/or style of dress and, indeed, the literature 
supports this notion. 
Gardner (1973) studied the effects of counselor and subject sex 
on the subjects' perceptions of counselor attractiveness and their 
willingness to self-disclose to the counselor. The author exposed 120 
university students to a silent color film of a male or female counselor. 
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After th e film he asked them (the students) to indicate on a question-
naire their perceptions of t he counselor 's at tractivenes s and their 
willingness to self-disclose to th e counselor. He found subjects per-
ceptions of counselor attractiveness to be influenced in part by coun-
selor sex. 
Mag id (1975) reported on a study which examined th e effects of 
c ounselor sex, age and race on counselor preferences of whit e elemen-
tary school studen ts. She reported that the sex of the counse lor was 
an extremely important factor concerning th e attraction patte rns of 
th ese s tudents. Initia l attractiveness of male counselors was found to 
be much greater th a n that of femal e counselors. Also younger couns e lors 
were preferred by th e students over o lder counselors. 
Lasky (1 974) reported on a study in which 172 psychia tric pa tients 
were shown audiovi ~ual programs depicting a counse ling ses sion. Th e 
counseling sess i ons differed on the basis of counselor age and status. 
The a uthor r eported findings which indica ted counselor age and status 
were related to clien t perceptions of counselor attractiveness. Speci -
fical ly, younger pa t ients were more attracted to younger counselors 
th an to older counselors. An a nalysis of the d a ta derived from the 
older patients did not yield s i gnificant main sex effects. 
Kerr and Dell (1976) completed a s tudy designed to test the 
effects of interviewer attire, behavior and interview setting on 
student perception of interviewer exper tnes s and attractiveness. Th e 
authors defined interviewer a ttractiveness as greater int erviewer con-
c ern with s tudent feelings and a higher de g ree of interviewer respon-
s ive nes s t o the s tudent s . Intervi ewe rs in the ·expert rol e we re trained 
t o follow a more logi c a l order of questioning and to give the interview 
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more structure . Eighty undergraduate students were given a brief 
interview wi th one of two female interviewers in one of the eight 
conditions defined by interviewer role (expert or attractive), inter-
viewer attire (professional or casual) and interview setting (profes-
sional or casual). The authors found that interviewer attire did not 
influence subject perceptions of interviewer attractiveness but did 
find interviewer at tire and role behavior interacted to influence per-
ceptions of interviewer exper tness . Specifically, interviewers in the 
expert role and dressed in professional attire were judged to be more 
expert (as measured by a paper-pencil measure) than interviewers in 
the exper t role and dressed in casual attire . 
A study described earlier in this chapter by Schmidt and Strong 
(1970) reported an attempt to determine what counselor characteris-
tics are u sed by subjects to identify expertness or inexpertness. It 
was discovered that such perceptions are not b ased on actual profes-
sional training or experience but, rather, on s uch clues as the expert 
"has a neat appearance" and the inexpert "is dressed so casually that 
the student thinks not much help is to be offered" (pp. 116-117). 
The studies described above lend support to the notion tha t client 
perceptions of counselor attractiveness and expertness are influenced 
by counselor sex, age and dress. The exact nature of this influence is, 
however, not ye t clearly delineated . The following three sections of 
the present literature review discuss additional studies which explore 
this particular problem further. 
Counselor Sex Effects 
Grantham (1973) completed a s tudy designed to t est the effects of 
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counselor sex, race and language style on black university students in 
initi a l interviews. Th e effects of the counsel or variables were mea -
s ured in t erms of client d ep th of self-explor a tion and s atisfaction. 
The results concerning sex indica te th at the subjects explored them-
selves in greater d e pth with f emale counse lors than with male counsel~ 
ors, but that sex of the counselor was not sign ificantl y related to 
client satisfaction. 
The influences of counse lors' mar ital status, sex and age on sub -
ject preferences were studi e d by Simons and Helms (1976). The subjects 
in this study were 32 undergraduate women and 32 noncollege women. The 
subjects were exposed to eight pictures of counse lor s and were asked to 
complete an evaluation scale designed to measur e expected client pre-
ferences, perceived counseling clima te, client willingness to self-
disclose t o the counselor and perceived couns e l or compe tenc e . The 
pictures and th e accompanying written descr i pt ions of the counselors 
were varied according t o counselor sex , a ge and marital status. Th e 
results concerning sex indicates that female counselors were rated 
higher on all measures . Simons and Helms sugges t ed that these results 
(female counselors were preferred over male counselor s ) were due, in 
part, to the nature of the s ubjects (all female) . 
Boulware and Holmes (1970) also stu died the effects of counselor 
sex and age on subject preferences for counselors. Sub jec ts in this 
study were 120 male and female college students. Preferences for coun-
selors were measured in t ~rms of subject willingness to receive coun-
seling from a particular counselor for either a voca tional or personal 
problem. Th e authors discovered that older males were th e most pre-
ferr e d counselors by both male and female s ubj ec t s . Th e one exception 
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to this was that female students with a personal problem preferred 
older female therapists. Client preferences were largely based on per-
ceptions of the counselor's understanding of client problems. These re-
sults and those reported by Simons and Helms (1976) indicate that, while 
males may be preferred as counselors for many issues, women counselors 
are preferred by females for issues of a personal nature. 
Bratton (1972) reported on a body of research which was designed 
to investigate (1) the effects of counselor sex, (2) topics the counsel-
or said he usually discussed with clients and (3) student sex as vari-
ables which influence coll ege students' willingness to make and keep 
appoin tments with a counselor. A survey of the students of two intro-
ductory psychology classe s indicated both male and female students pr e -
ferred male over female counselors. In a second study, students viewed 
video tape s of either a male or female counselor and chose between 
making an appointment with th e counselor or completing forms. No sex 
effects were discovered on these measures. However, a significantly 
greater number of students who made an appointment kept the appointment 
if it was made with a female counselor rather than with a male counselor. 
Sex and experience level of the counselor on client behavior in 
counsel ing were investigated by Hill (1975). In this study 12 male 
and 12 female counselor s, half experience and half inexperienced, each 
recorded the second counseling session with one male and one female 
client. Client verbal behaviors, satisfaction with the session and 
activity levels were measured by means of pencil-paper measures com-
pleted by the client immediately following the session and by judges' 
ratings of the recorded sessions. The results indicated that clients 
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of female counselors reported more satisfaction with the sessions than 
did clients of male counselors. 
A report discuss e d earlier (Brooks, 1974) reported on the effe cts 
of sex and status on subject self-disclosure. It was found that males 
disclosed more to females while females disclosed more to males. 
Simons (1977) investigated the effects of counselor sex, age and 
education on college student preferences for counselors. In this study 
pictures of counselors who differed in sex, age and education level 
were evaluated by 192 male and 192 female college students. The re-
sults indicated that female counselors were rated higher than male 
counselors on the qualities of intelligence, sincerity, religiousness 
and in h e lping the client feel comfortable. There was a same sex coun-
selor-student preference on overall impression of the counselor as a 
person and as the student's own counselor. 
High school student preferences f or counselors based on counselor 
charac t e ristic s of sex, age, and s t y le of dres s were reported on by 
Tu rchet t a (1976). In this s tudy 360 male and female high school s tu-
dents viewed video taped presenta tions of counselors exhibi ting various 
c ombina tions of age, sex and dress. Th e students responded to the video 
t apes by completing a 20-item que stionna ire designed t o determine the 
ease or d ifficulty the students felt they would experienc e in dis -
cussing variou s concerns with the video taped counselors. Turch e tta 
reported that students indicated no significant differences in overall 
preference for counselors in re gard to counselor sex. However, students 
did prefer ma le counselors for issues involving sexual concerns. 
Heppner and Pew (1977) investigated sex of counselor influence on 
student perceptions of counselor exper tness. Sixty-four undergraduate 
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students were given short ten-minute interviews with a counselor. The 
interviews were varied according to counselor sex and the presence of 
diplomas and awards on the office wall. After the interviews each 
subject was asked to fill out a form designed to determine the student's 
perception of the counselor's expertness. The results indicated sex of 
the counselor did not influence the initial subject perceptions of 
counselor expertness . 
Lemoine (1976) completed a study designed to investigate the 
rel a tionships between counselor effectiveness (empathy, respect, gen-
uineness, concr e tene ss ) and age, sex, educational level and experience 
of counselors. Subjects for the study were 158 volunteer counselors 
at a universit y counselor training program. A tape recorded counseling 
session was obtained from each counselor and rated according to counsel-
or effectiveness. The author report e d that no sex effects were found, 
i.e. counselor sex was not r elated to counselor empathy, respect, gen-
uinene ss or concreteness in a counseling session. 
Kern (1971) comp~ ted a study in which the effects of physical 
distance and sex of the counselor on college students were examined. 
Ninety-six beginning educational psychology students viewed a counsel-
ing interaction between a counselor and a partially obscured client. 
The counseling presentations were varied according to se x of the coun-
selor and physical distance separating the counselor and client. Kern 
reported no significant differences in terms of student ratings of male 
and female counselors. 
In a study of high school student preferences for counselors, 
Barnes (1970) reported sinilar findings to those given by Kern. In 
this study 180 Negro, Northern Whit e and Applachian White high school 
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students viewed video taped counseling sessions. Counselors in the 
sessions were varied according to sex, race, cultural background and 
personality characteristics. Barnes reported that student preferences 
for sex of the counselor followed no consistent pattern and that both 
male and female students selected male and female counselors evenly. 
Scher (1975) investigated the effects of counselor sex in regard to 
client satisfaction in therapy and therapeutic outcome. He examined 
the first, second, fifth and final counseling sessions between 36 uni-
versity students and their counselors. The results of this study indi-
cated that sex of the counselor did not contribute to either client 
satisfaction or therapeutic outcome. 
Dolan (1973) reported on a study in which he explored student 
preferences and expectancies for counselors in relation to counselor 
sex, age, personal mannerisms, physical appearance, race and technique. 
Thre e -hundred male and female university students completed a question-
naire designed to determine their preferences and expectancies regard-
ing these counselor variables prior to an initial (first) session and 
after the completion of counseling . The results concerning the effect 
of counselor sex indicated that clients reported no preferences or 
expectancies regarding counselor sex. 
From the studies described above it becomes apparent that the 
literature concerning the influence of counselor sex in counseling is 
inconclusive. While some studies report positive effects for female 
counselors, others report similar effects for male counselors . Some 
studies support the notion of sex effects in counseling and others fail 
to support such an idea. 
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Counselor Age Effects 
Many of the studies in the previous two sections which dealt with 
sex effects also examined counselor age effects on the psychotherapeu-
tic process. The results of these studies regarding counselor age 
effects are given below. Additional studies relevant to this topic 
are also described and discussed. 
Earlier in the chapter a study (Turchetta, 1976) was described in 
which high school student preferences for counselors based on counselor 
characteristics of sex, age and dress were studied. Turchetta present-
ed the students with three alternatives in regards to counselor age. 
Couns elor age was divided into young (between 16 and 22 years of age), 
middle (between 23 and 35 years of age) and old (over 35 years of age). 
He discovered younger counselors or helpers were preferred over-
whelmingly when studen ts had questions concerning drugs, sex, freedom, 
attractiveness, parents, decision making and college and teacher rela-
tions. Also, in most cases students preferred the 23-25-year-old 
help e rs over the older helpers. Turchetta sugges ted that as age between 
stud ents and helpers increases high school students feel increasingly 
less comfort ab le in discussing issues of concern with them (the helpers). 
In a study described earlier in this chapter (Simons and Helms, 
1976), it was reported that college-age women ge nerally preferred women 
older than themselves as counselors. Th e two most preferred age ranges 
for counselors were 35-45 years of age and 55-65 years of age. In 
another study (Simons, 1977) also described earlier in the chapter, it 
was reported that counselors were evaluated more positively as they 
g rew older. The exception to this was found to be that the oldest 
counselors were evaluated least positively for their effect on the 
subject's behavior. In examining interac tion effects, Simons noted 
male counselors were usually seen more favorably as they got older 
while female counselors were evaluated less favorably with increasing 
age. 
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Boulware and Holms (1970) found results somewhat different from 
the results of Simons' studies. In the ir study (considered earlier in 
this chapter), older ma les were reported as being the preferred 
therapists for both male and fema~ subjects. The one major depart-
ure from this was that females with personal problems tended to prefer 
older women as therapists. In either case, however, older therapists 
were preferred over younger therapists. 
Ryan (1976) completed an experiment on perceived counselor 
attractiveness, expertness and trustworthiness as it related to 
counselor and subject age and sex. Coll ege -age subjects and elderly 
subjects were shown video taped counseling ana logues of younger and 
older counselors at work . After viewing the video tapes the subjects 
rated the counselor 's attractiveness, exper tness and trustworthiness 
using a counselor rating form. Ryan hypothesized that older and 
younger subjects would Jerceive peer age counselors as more attractive 
and expert. However , his results did not suppor t thi s notion. He 
did find, however, that on one measure of trustworthiness younger male 
subjects displayed a hi gher regard for younger male counselors. He also 
found subjects had highe r regard for a p ee r age counselor when subject 
and counselor were of the same sex, but, when they were of a different 
sex, younger subjec t s had higher re gard for older counselors. 
Dolan (1973) completed a study discussed earlier in this chapter, 
in which college student preferences for counselors in regard to 
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counselor age and four other counselor variables were scrutinized. He 
reported his subjects preferred and expected counselors between the 
ages of 23 and 32 years of age. 
In a study also described previously (Lemo ine, 1976), counselor 
effectiveness as a function o f coun selor age, sex, training and exper-
ience was examined. The results of the study indicated counselor age 
was not related to scores of empathy, respect , genuineness or concrete-
ness (counselor effectiveness). 
From the research described above it app ea rs that age of counselors 
may have an effect on client preferences for counselors. The litera ture, 
however, does not clearly define how these preferences operate. Studies 
were cited which indicated clients und er certain circumstances preferred 
older counselors, younger counselors, same age counse lors and/or 
different age counselors. 
Counselor Attire Effects 
The effect of counselor attire on the counseling relationship has 
been studied less extensively than either the effect of counselor sex 
or the effect of counselor age on the counseling relationship. Th e 
studies which have been done, however, also report conflicting results. 
Hubble (1973) tested the effects of counselor at tire on ou t comes of 
an initial counseling session. In his .study 54 female und ergraduate 
students received a brief interview with one of three male counselors 
who were dress ed in one of three modes of attire. The three modes of 
a ttire were tr adi tional (dark sport coat and tie), casual (sport shirt 
and casual pants) and highly casual (sweat shirt and. blue jeans ). After 
the s tudents had me t and talked with the counselor, they complet ed 
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pencil-paper measures of anxiety and self-disclosure. It was reported 
that student self-disclosure was not affected by counselor attire. How-
ever, counselor attire exerted a significant effect on the anxiety 
level of th e students. The students felt lower anxiety with a casually 
attired counselor than with a highly casually attired counselor. It was 
also discovered that students felt less anxiety with a counselor dressed 
in attire more formal than their own reported style of dress. 
Raia (1973) also observed that counselor attire exerts an influ-
ence in the therapeutic relationship. Using 176 introductory psycholo-
gy freshmen students as subjects, he found that counselor "medium 
structured dress styles" enhanced the communication of empathy and 
warmth to the subject, and counselor "high structured dress styles" 
enhanced the communication of concreteness and specificity of expression 
to the subject. 
High schoo l students preferences for counselors based on counselor 
characteristics of sex, age and style of dress were examined in a study 
(Turchetta, 1972) cies cr ibed earlier in this chapter. Results were re-
ported which indic a ted that counselor attire did not affect overall stu-
dent preferences . However, one subgroup of the sample (students 17 
year s and older) did indicate some significant preferences for counselor 
based on counselor dress . These students preferred to discuss concerns 
rega r ding parental expectations and teacher relations with liberally 
dressed counselors and sexual concerns with traditionally dressed coun-
selors. 
Stillman and Resnick (1972) studied the effects of counselor 
attire on clien t perception of counselor attractiveness and client 
self-disclosure. In this study counselor attractiveness was defined 
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in terms of client liking of the counselor, clien t perceived similarity 
of his and the counselor's beliefs and interests and client perception 
of the counselor as an expert who could help him (the client) if he 
were seeking aid. In a counseling analogue situation 50 male under-
graduate college students were given a short interview with one of 
five male counselors dressed e ither casually (sport shirt and casual 
slacks) or professionally (tie and sport jacket). Their results 
failed to indicate attire influenced either client self-disclosure or 
perception of counselor attractiveness. 
Wasserman and Kassinove (1976) completed a field experiment to 
test the effects of psychologist attire, perceived expertise and type 
of recommendation on the compliance of parents of elementary school 
students . The subjects in this study consisted of 84 white, middl e -
class, mother-child pairs. All the children were individually tested 
on measures of reading achievement, and the mothers of the children 
who scored below grade level were invited to meet with a psychologist. 
During the meeting the psychologist gave the mother one of three types 
of reco mmend a tions to follow concerning the improvement of her child's 
reading skills. Depending upon the experimental condition, the ps y -
cholog i s t wore either formal (suit jacket and tie) or casual attire 
(suit pant s and an open collar shirt) in the mee ting . Perceptions of 
expertise were manipulated through use of the title given the psychol-
ogist (Dr. vs. Mr.). The authors found that both th e attire and the 
perceived level of expertise of th e psycho log i s t had no effect on com-
pliance of the mother to the recommendation given her. However, they 
suggested that the effects of a ttir e may have been minimized due to 
the high ego involvement of the parents. 
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In thi s section a review of the current litera ture concern ing the 
effec ts of counselor attire on the therapeutic relation s hip were pre-
sented. A numbe r of the s tudies were cited which supported th e n o tion 
that c ounsel o r a ttire influences the counseling process. However, other 
s tud ies were reviewed which report e d results which indicat e d counselor 
attire does not affect the c ouns e ling re lat ion shi p . 
MethodJlogy of the Pre sent Study 
In thi s section _ precedents found in the current litera ture re-
lated to the present study which demons trate the use of volunteer 
" actor" subject s as "clients" and "counselors " wil l be identified and 
dis cussed. Descrip tions of ear lier studies which h ave u sed mo tion-
less pic tur es as couns elor stimuli will also b e included in this 
sec ti o n. 
Th e majority of research projects de al ing wi th "clie nt" perceptions 
of "counselor" characteristics h ave been analo gu e stud ies . That is, 
seldom have the studies examined genuine counselor-client interactions, 
but, rather, one or both t he "counselors" o r "clients" were usually 
volunteer substitutions for the conditions they were portraying . 
"Clients" were often u ndergraduate students wh o volunteered to 
participate in a research study (Brook, 1974; Boulware & Hol mes, 
1970; Simons, 1977; Simons & Helm, 1976; S t illman & Resnick, 1972; 
Kerr & De ll, 1976; Raia, 1973;.Hubble, 1973 ; Bratton, 1972). However , 
other t ypes of subjects have been used in research relat e d to the pre-
sent study . Magid (1975) a nd Turch e tta (1976) utilized e l ementa r y 
schoo l s tuden t s and hi gh school s tudent s, re spe ctive ly, in th e ir 
counseling analogue studies. Ryan (1976) u sed "coll ege age subjects 
and elderly subjects" in his study of perceived counselor attractive-
ness and expertness. Simons and Helms (1976) recruited beauty salon 
customers ranging in age from 19-76 years as subjects in one part of 
their study. 
Motionless pictures have been used to represent counselors in 
several relatively recent studies. Boulware and Holmes (1970) used 
photograph slides, showing only the faces of persons, varied for age 
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and sex, to represent counselors. Simons (1977) and Simons and Helms 
(1976) also used pictures of persons to represent counselors in counsel-
ing analogue research dealing with sex, age, educational level and mar-
ital status of counselors. 
Review Summary 
In the above review of relevant literature the nature of the psycho-
therapeutic relationship was examined. Several studies which described 
counseling (psychother apy ) as an interpersona l influence process were 
cited. Findings of the studies cited suggest that the effectiveness of 
psychotherapy is due, in part, to the therapis~ 3 ability to influence 
his client. Seve ral authors reported that this influence is enhanced 
by the client's faith in the therapist's ability to help him and in his 
(the client's) expectation of improvement. 
Strong's (1968) model of couns eling as a two- phase interpersonal 
influence process was explained. In the first phase of Strong's model, 
the counselor's influence over the client is enhanced through client 
perception of counselor credibility (expertness and trustworthiness) 
and attractiveness. In the second phase the counselor makes maximum use 
of this influence to i mp lement desired changes in the client. Several 
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additional studies which lend support to Strong 's model of counseling 
were also reviewed . A number of studies were reviewed which relate 
perceived counselor at tractiveness and expertness to client perception 
of favorable counselor characteristics and actual client change in 
therapy. The outcomes of these studies strongly suggest that client 
perceptions of counselor attractiveness and expertness enhance the 
therapeutic relationship. 
The effects of counselor sex, age and attire on clients' percept-
ions of counselor attract i veness and expertness were also examined, 
and studies were cited which support the notion that all three variables 
exert an influence on client perceptions of counselor a ttractiveness 
and exper tness. However, the nature of this influence was found to be 
as of yet undertermined . Studies were cited which presented a wide 
range of results pertaining to the effects of counselor sex, age and 
attire on client perceptions of couns e lors and on the psychoth Qrapeu tic 
process itself . 
Finally, in the last sec tion of the Review, precedents found in 
the current literature for the use of volunteer "actor" subjects as 
"counselors" and "clien t s " were presented. Studies were also cited as 
precedent for the use of motionless pictures (photographs) to represent 
"coun se lors." 
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CHAPTER III 
METHODOLOGY 
The followin g section outlines the research design and methodology 
followed in ga th e ring and analyzing the data of the present study. 
Subjects 
A total of 105 subjects were us e d in this s tudy . Forty -four of 
the s ubj ec ts wer~ male and 61 were female, ranging in a ge from 17 to 66 
year s. During s umme r quarter, 1978, the instructors of variou s classes 
a t Utah State Univ e r s ity were approached by the author and pe rmission 
was requested fr om th em to solicit volunteers for the study from their 
cl asse s. Forty-nine of th e subjects were volunteers obtained from these 
various classes. Becau se of some difficulty in obtaining an a dequa te 
number o f on-campus s ubj e cts, i.e. summer quarter and lack of student 
response to reques t s for volunteers, additiona l subjects were obtained 
from several off-campus sources of referral . These s ubject s (56 in num-
ber) were volunteers recruited by tel ephone for t h e s t udy by per sons 
a c quain t ed with the a uthor who agreed t o a ssist in the data collection. 
These volun t eers were not cu r rentl y attending college . However, 36 of 
these persons had completed some t ype of pos t- se condar y education, and 
they ranged in age from 18 to 66 years . 
Instrumentation 
Photographs 
Photog r aph s of volun t eers wer e u sed to represent several conditions 
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of age, sex and attire (style of dress). A total of thirty-six indivi-
duals were photographed involving 18 males and 18 females. Each group 
of males and females contained six young individuals, six middle-aged 
individuals, and six old individuals. Each of the 36 volunteers was 
photographed twice in formal attire, twice in casual attire and twice 
in " grubby" attire, yielding two pictures of each person in each of the 
possible three combinations of conditions for that person . . Thus, a 
total of 216 photographs was obtained from the total number of volun-
teers, and from this total sample of photographs, a selection was made 
of the "best" photographs to represent each of the study conditions, as 
explained in greater detail below. 
For example, six photographs were taken of volunteer X, who was 
male and middle -aged . Two photos showed Mr. X in formal attire, two in 
casual attire and two in grub attire. Thus, two pictures were of a 
middle-aged, formally-attired ma l e ; two pictures were of a middle -aged, 
casually attired male; and two pictures were of a middle-aged, grubily 
attir e d male. This process was carried out for each volunteer. (See 
Chapte r 1, Definition of Terms, for descriptions of "formal," "casual, " 
and "grub" attire, as used in this study .) 
Only one photograph of each subject in each of the three dress 
styles was used in the study. Since two photographs of each s ub ject 
in each of the three dress styles were available (see above paragraph), 
only the best pictures of each.subject in each style of dress were 
sele~ted for use. Selection of pictures was made on the basis of the 
subject's facial expression, body posture and photograph quality. Using 
thi s procedure it was possible to discard any photographs which did not 
appear appropria te for use. 
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This procedure yielded 108 photographs, with each subject being 
represented in three pictures (once in each style of dress). Th e 108 
photographs were randomly divided into three sets of 36, with each 
possible combination of age, sex and attire being represented twice in 
each set and with no one individual appearing in any one of the thr ee 
sets more than once . Thus, each photographed volunteer was represented 
once in each of the thre e sets of photographs. 
Instruction sheets 
Instructions g i ven to the subjects consisted of an informed consent 
form (see Appendix A), a general introduction to the task required of 
them and specific instructions, and areas on the instruction sheets in 
which the subjects were to write their responses (see Appendi x B). 
To determine whether the subjects actually perceived the photo-
graphed volunteers as "counselors" and, therefore, discriminated among 
them on th a t basis, the subjects were also asked to perceive the photo-
graphed persons as attorneys and as friends and to rate their prefer-
ence s for them under th ese conditions. This mean t that on one ranking 
of th e photographs subjects were asked to select most - and least -
preferred counsel ors , the n to rank the photographs in t erms of their 
preferences for attorneys and then their preferences for persons with 
whom they would prefer to interact socially. 
The order of the conditions (counselor, attorney and friend) in 
which the subjects were asked to select their preferences was randomly 
varied in the in s truction shee t packet. 
It is possible that receiving counseling services has different 
meanings for differen t persons. To control. f or this the subjects were 
instructed to "imagine you are on the verge of a nervous breakdown" 
and tha t you are selecting a couns elor (from the photograph s ) whom you 
would prefer (or not prefer) as a therapist . Similar possibilities 
exist for receiving services from an attorney and for interacting 
socially with a person . Therefore, the subjects were also asked to 
"imagine you are being sued for a large sum of money," and to "imag ine 
yo u are attending a social gathering at the home of an acquaintance, " 
and choose an attorney to represent you, or a person with whom you 
would care to visit, respectively. 
The detailed instructions for sorting (ranking) the photographs 
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were nearly identical for each of the three conditions (counselor, 
attorney, friend) . First, the subjects were directed to place the 36 
photographs face up on a t able , in three rows of 12 pictures in each 
row. Th e subjects were then asked to select th e photographs of the 12 
most preferred individuals and place th em in the top row and the photo -
graphs of th e 12 least preferred individual s and place them in the bot-
t om row. Thi s resulted in three general groupings of the photographs 
(12 in each of th e thr ee rows ). The top row contained the pic tur es of 
the 12 most pref e rred individuals, the bottom row had the 12 least pre-
ferred individuals, and th e middle row contained the 12 remaining pic-
tures of indiv iduals which were neither selec t e d as most p referred nor 
least preferred. 
Following th e general grouping of the photographs into the three 
rows of 12 each, th e subjects were instructed to focu s their attention 
on the top row of photographs, to select their first, and then their 
n ex t four most preferred individuals, and to place these five pictures 
in o rder of preference, from left to right on the top row, starting at 
the extreme left end of the top row. Similarly, the subjects were 
asked to select from the bottom row the photogr aph of the person they 
least preferred and then the photographs of the four next least pre-
ferred persons. These pictures were placed in order of least prefer-
ence from right to left on the far right of the bottom row. The above 
procedure completed the ranking of the photographs. The subjects re-
corded the order of the photographs by copying the identification 
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number of each photograph on the blanks provided in the instruction 
sheets. An area was also provided for any comment the subjects desired 
to make concerning their most and least preferred selection. With this 
t ask completed the subjects were instructed to place the photographs in 
one pile and begin the process again for the other two conditions , i.e. 
rating th e photograph e d individuals as an attorney and as a friend, 
respectively. When the photographs had been sorted for all three condi-
tions (counselor, attor ney, and friend) the subjects were instructed to 
return the completed forms and photograph s to th e secretary (see App en-
di x B). 
Pilot Study 
A pilot study was conducted to facilitat e the development and 
testing of the instruments involved and to test the data collection 
procedures. 
Ten subjects were involved in the pilot study. The data collect-
ion procedures were identical to those us e d in the main study with the 
except ion that in the pilot study the author administered the instrument 
personally and verbally requested feedback concerning the instrument and 
procedures after th e subjects had completed the instruction sheets. 
In the interview following the data collection of the pilot study, 
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all t en subj e cts reported that the instructions were adequate. Upon 
examination of the completed instruction sheets, it was discovered that 
the directions had been followed properly . Through questioning of the 
subjects it was d e termined that they had understood the instructions 
with little or no difficulty . 
Data Collection 
The data collection proceded in the following manner : a) Various 
classes at Utah State Univer sity were approached by the experimenter 
requesting vo l unt eers for a research study in psychology . The volun-
teers were instr ucted to chose a time on a schedule roster provided 
them (see Appendix C) and they were given dir e ctions to the Psychology 
Departmen t wh ere th e data wou ld be collected. b) When the subjects 
repor ted to th e Psychology Department th ey were directed to a secre-
tar y who had been assigned to conduct the data collection. This 
secretary gave the s ubj e cts one set of photographs and an instruction 
sheet packet. She also gave the subjects brief, pre liminary instruct-
ions to clarify how th e subjects were t o follow the wri tten ins truct-
ion sheets , and she directed them to a room wh ere the s ubj ec ts were to 
complete th e assigned study tas k of ranking the photographs and record-
ing their responses and other information requested of them. c) After 
t he subjects had completed the study task they r e turned the photograp:1s 
and complet e d forms to the se·cretary, who then answered any questions 
the subje ct s asked concerning the stud y . d) The compl eted responses 
of the subj e cts and other study materials gathered by the s ecretary were 
subsequ entl y g iven to the exper i men ter for analysis. e) Data were 
ob tained from the non-univers ity subjects and collected in a generally 
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similar manner as noted above, but with the following procedural modi-
fications. Persons from the Salt Lake City, Utah, and Idaho Falls, 
Idaho, areas who were acquainted with the author consented to serve as 
assistants in the data collection. These assistants solicited volun-
teers by telephone to participate in the study. An appointment time 
was arranged with those who agreed to participate, and a set of photo-
graphs and an instruction sheet packet were taken .to them at their 
homes. They were given the same instructions and were asked to follow 
the same procedures requested of the on-campus subjects, with the com-
pleted response sheets and photographs being returned to the assistant. 
Analysis of Data 
Statistical analysis of the study data was accomplished by assign-
ing each photograph a numerical value (weighting ) from one to seven, 
based on the location (rank i ng) it had been given by each subject. 
This procedure resulted in each photograph r ece iving a score each ti~! e 
a subjec t ranked the set of pictures. Photographs ranked in the number 
one posi tion (the mos t preferred individual) received a score of 
seven; tho se selected for the next four top posi tions were given a 
value score of six; the next seven positions (the last seven photo -
graphs in the top row of rankings) received a score of five; all of 
the 12 photographs placed in the center row received values of four; 
the first seven photographs placed in the bottom row (from left to 
right) were given a score of three; the next four photos in the bottom 
row (ranked by subjects as among the five least preferred individuals) 
received a value score of two; and the least preferred individual, 
(the photograph ranked lowest on the bottom row) was given a val ue 
score of one. 
Since each subject ranked two photographs of each of the 18 
possible combinations of characteristics (age, sex, and attire), the 
values of each pair of photographs were combined. This y ielded 18 
different scores each time the subjects ranked a set of photographs. 
Each of the 18 scores represented the preference the subjects had for 
the individual(s) whose photographs depicted that particular combina-
tion of age, sex and attire characteristics. 
Any comments made by subjects regarding the photographs and/or 
the study tasks asked of them were scrutinized for evidence that a 
subject's personal knowledge or acquaintance with the persons photo-
graphed may have influenced th e ir rating of the pictures. Eight 
subjects made comme nts suggest ing personal acquaintance with the per-
sons photographed had influenced their selections. The data from 
these subjects were not used in the analysis . 
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The data were analyzed using three three-way analyses of variance. 
The level of significance was set at the .05 level. A Burroughs 6700 
compu ter located at the USU computer center processed the data using a 
modified Hurst Stat Pac pro gram . 
When significant F ratios were found, the means of th e cells were 
graphed and visuall y examined to detect where the greater differences 
were located. 
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CHAPTER IV 
RESULTS 
The purpose of the present study was to determine what preferences, 
if any, clients may have concerning counselor characteristics of age, 
sex and style of dress . The author attempted to determine the prefer -
ences by allowing subjects to view photographs of persons representing 
counselors in various conditions of age, sex and attire. The subjects 
were instructed to rank the photographs using a modified Q sort 
methodology according to their preferences for the persons depicted as 
counselors ip the photographs. To determine if the subjects had 
actually perceived the photographs as representing counselors, and 
therefore, discriminated among them on that basis they (the subjects) 
were also instructed to perceive the pictures as representing attorneys 
and friends, and to rank their preferences for the persons pictured 
under these conditions. Each photograph was assigned a numerical value 
from one to seven based on the location (ranking) it had been given by 
ea ch subject. Thi s procedure resulted in each photograph receiving a 
score each time a s ubj ec t ranked the se t of pictures. The se scores 
were analyzed using a three-way analysis of variance. The results are 
presented below in order of the hypotheses stated in Chapter I a nd are 
summarized in Table 1. 
Counselor Age 
The first hypothesis tested was that there are no differences in 
subjects' preferences (rank-order) of counselors by age of the counselor 
Table 1 
Analysis of Variance for Subjects' Preference for Counselors 
Based on Counselor Age, Sex and Attire 
Source of Variation F df MS 
Counselor Age 6. 77* 2 24.14 
Counselor Sex .093 1 . 33 
Counse lor Attire 110. 97-1~ 2 395.39 
Counselor Age by Sex 12. 65>'< 2 45.07 
Counselor Age by Attire 2.19 4 7.80 
Counselor Sex by Attire 10.46* 2 37.28 
Counselor Age by Sex by Attire 8.54* 4 30 . 43 
Error 1872 3.56 
*Significant at .05 level 
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(old, middle - age, young). A thr ee - way analysis of variance was used to 
analyze the subject rankings of the photographs and counselor age was 
found to be significant in terms of subject preferences for counselors 
(F=6.77; df=2/1872; p< .05). An examination of the cell means reveals 
subjects preferred young counselors over middle - age counselors, and 
middle - age counselors over old counselors. The null hypothesis was, 
there fore, rejected. The order of subject preferences for counselors 
based on counselor age and the corresponding cell means are given in 
Table 2. 
Counselor Sex 
The second hypothesis tested was that there are no differences 
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Table 2 
Order of Subjects' Preferences for Counselors (Based on 
Counselor Age, Sex and Attire) and the 
Corresponding Cell Means 
Counselor Cell Counselor Cell Counselor 
Age Mean Sex Mean Attire 
Young 8 .16 No significant Formal 
effects 
Middle-Age 8.06 Ca s ual 
Old 7.78 Grub 
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Cell 
Mean 
8.58 
8.32 
7.10 
between subjects' ranked preferences of counselors by se x of the coun-
selor (male or female). A three-way analysis of variance was used to 
analyze the subject rankings of the photographs and counselor sex was 
not found to be a significant factor in client preferences for counsel-
ors (F=.093; df=l/1872; p(.05). Th e null hypothesis was, therefore, 
retained. 
Counselor Attire 
The third h ypo thesis tested was that there are no differences be-
tween sub j e ct s ' ranked preferences of counselors by style of counselor 
attire (formal, casual, grubby counselor attire) . A three-way analysis 
of variance was used to analyze the subjec t s' rankin gs of the photo-
graphs and counselor attire was found to be si gnificant in terms of 
client preferences for counselors (F=ll0.97; df=2/1872 p(.05). An 
examination of the cell means reveals formally attired counselors were 
preferred over casually attired counselors, and casually 
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attired counselors were preferred over tho se grubbily attired. The 
null hypothesis was. therefore . rejected. The order of subject pre-
ferences for counselors based on counselor attire and th e correspond ing 
cell means are g iven in Table 2. 
Interactions of Counselor Age, 
Sex and Attire 
The fourth hypothesis tested was that there are no interactions 
among counselor variables of age (old, middle-age, young), sex (male, 
female) and attire (formal, casual, grub ) in terms of differences in 
subjects ' rankings of preferences for counselors. The subject rankings 
of the photographs were analyzed using a three-way analysis of variance 
and several significant interaction effects were found among counselor 
characteristics of age, sex and attire. The null hypothesis was, 
therefore. rejected. The interaction effec ts of counselor age and sex 
resulted in a significant F (F=l2.65; df=2/1872; p{.05). The order of 
subject oreferences and the corresponding cell means involving coun-
s elor sex and age ar e given in Table 3. 
Couns e lor age and attire did not result in a significant inter-
action effect (F=2.lq; d£ =4/1 872; p(.05). However, counselor sex by 
attire did result in a significant interaction effect (F=l0 . 46; df=2/ 
1872; p(.05). The order of subject preferences involving counselor sex 
and dre s s are also given in Table 3 . 
The interaction effects of counselor age by sex by attire also 
resulted in significant effects among these three variables combined 
(F=8.85; df=4/1872; p(.05). The order of subject preferences regarding 
these interaction effec ts are presented in Table 4. 
Figures 1-4 better illustrate the results reported in the 
previous section concerning subjects' preferences for counselors 
bas ed on counselor age, sex and attire . 
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Table 3 
Order of Subjects' Preferences for Counselors (Based on 
Counselor Age, Sex and/or Attire Interactions) 
and the Corresponding Cell Means 
Counselor Cell Counselor Cell Counselor 
Age, Sex Mean Age, Attire Mean Sex, Attire 
Young, No significant Male, 
Male 8.34 effects Formal 
Middle-age, Female, 
Male 8.21 Casual 
Old; Female, 
Female 8.08 Forma 1 
Young, Male, 
Female 7.98 Casual 
Middle-age, Male, 
Fema l e 7.90 Grub 
Old, Femal e, 
Male 7.49 Grub 
Cell 
Mean 
8 .82 
8.57 
8.34 
8.08 
7.15 
7.05 
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Table 4 
Order of Subjects' Preference for Counselors (Based on 
Counselor Age by Sex by Attire Interactions) 
and the Corresponding Cell Means 
Counselor Age, Se x, Attire Cell Mean 
Middle-age, Male, Formal 9.27 
Young, Male, Formal 8.98 
Middle-age, Female, Ca sual 8.90 
Old , Female, Casual 8.79 
Young, Male, Casual 8.63 
Young, Female, Formal 8.44 
Old, Female, Formal 8.37 
Middle-age, Female, Formal 8.22 
Old, Male, Formal 8.20 
Young, Female, Casual 8.02 
Old, Male, Casual 7.85 
Middle-age, Male, Casual 7.75 
Middle - age, Male, Grub 7.62 
Young, Femal e, Grub 7.48 
Young, Male, Grub 7.41 
Old, Female, Grub 7.07 
Middle-age, Female, Grub 6.60 
Old, Male, Grub 6.41 
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ba sed o n counselor age by at tir e interactions. 
Validity Measures 
The purpose of the validity measures was to determine whether 
the subjects actually perceived the photographs as being those of 
counselors and, therefore , discriminated among them on that basis. 
To determine if this occurred the subjects were asked to also per-
ceive the photographs as being those of attorneys and friends and 
to rank their preferences for the persons pictured under these con-
ditions . The data obtained from the subject rankfugs of the photo-
graphs in the attorney and friend conditions were collected and 
analyzed in an identical manner to the data obtained from the 
subject rankings of the photo graphs in the counselor condition. 
It was felt that if the subjects systematically ranked the 
photographs in differing orders in the three conditions (counse lor, 
a ttorney and friends), that these differences in the rankings 
would indicate the subjects had perceived the pictures as rep1:e-
s1~nting counselors when they (the subjects) were so instructed. 
A comparison of the results derived from the subject rankings 
of the photographs in the three conditions reveals that systematic 
differences exist in the ways in which th e subjects ranked the photo -
graphs . The results of the rankings for attorneys, friends and 
counselors are given in Tables 5-13 and are discussed in detail 
in the following pa ragraphs. 
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Table 5 
Analysis of Variance for Subjects' Preferences for 
Attorneys Based on Attorney Age, Sex and Attire 
Source of Variation F df 
Attorney Age 8.41* 2 
Attorney Sex 150. 22·1< 1 
Attorney Attire 305 .08* 2 
Attorney Age by Sex 11. 79 7' 2 
Attorney Age by Attire 3. 91>'< 4 
Attorney Sex by Attire 42.99* 2 
Attorney Age by Sex by Attire 3.63* 4 
Error 1872 
*Significant at .OS level 
Attorney 
MS 
24.40 
435.26 
883. 96 
34.17 
11. 35 
124.58 
10. 53 
3.56 
Attorney age was found to be significant in terms of s ubj e ct pre -
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fer ence for attorneys (F=8.41; df=2/1872; p<.OS). An examination of the 
cell means reveal s subjects preferred middle-aged attorneys over young 
attorneys, and young attorneyi over old at~rneys. The order of subject 
preferences for attorneys based on attorney age and the corresponding 
cell means are g iven in Table 7. 
Attorney sex was found to be significant in terms of subject pre-
ferences for attorneys (F=lS0.22; df=l/1872; p<.OS). An examination of 
Table 6 
Analysis of Variance for Subjects' Preferences for Friends 
Based on Friend Age, Sex and Attire 
Source of Varia tion F df MS 
Friend Age 70 . 43* 2 267.65 
Friend Sex 28.197< 1 107.14 
Friend Attire 7.84* 2 29.80 
Friend Age by Se x 1.00 2 3.81 
Friend Age b y Attire 1.17 4 4.44 
Friend Sex by Attire .79 2 3.00 
Friend Age by Sex by Attire 2 .1 2 4 8.05 
Error 1872 3.56 
*Significant at .05 level 
the cell means reveals male attorneys were preferred over female 
attorneys. Th e order of subject preferences for attorneys based on 
atto rney sex and the corresponding cell means are given in Table 8. 
Attorney s t yle of dress was found to be significant in terms of 
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subject preference for at t orneys (F=305.08; df=2/1872; p<.05). Formally 
a tti red a ttorneys were preferred over casually attired attorneys, and 
casuall y a tti red attorneys were preferred over grubbily attirs::l attor-
neys. The order of subject preferences for attorney s based on attorney 
style of dr ass and the corresponding cell means are given in Table 9. 
Significant interaction effects were found between th e attorney 
characteristics of age and sex in terms of subject preferences for 
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Table 7 
Order of Subjects' Preferences for Counselors, Attorneys 
and Friends (Based on Counselor, Attorney and 
Friend Age) and the Corresponding 
Cell Means 
Counselor Cell Attorney Cell Friend 
Age Mean Age Mean Age 
Young 8. ll Middle-age 8.15 Young 
Middle-age 8.06 Young 8.07 Middle-age 
Old 7.78 Old 7.78 Old 
Table 8 
Order of Subjects' Preferences for Counselors, Attorneys 
and Friends (Based on Counselor, Attorney and 
Friend Sex) and the Corresponding 
Counselor 
Se x 
Cell 
Mean 
No significant 
effects 
Cell Means 
Attorney 
Sex 
Male 
Female 
Cell 
Mean 
8.48 
7.52 
Friend 
Sex 
Female 
Mal e 
Cell 
Mean 
8. 71 
7.87 
7.42 
Cell 
Mean 
8.24 
7.76 
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Table 9 
Order of Subjects' Preferences for Counselors, Attorneys 
and Friends $ased on Counselor, Attorney and 
Friend Attire) and th e Corresponding Cell 
Means 
Counselor Cell Attorney Cell Friend 
Attire Mean Attire Mean Attire 
00 ClJ Forma l 8.58 Formal 9.09 Casual 
c u 
.,., c 
.w Cl) ClJ Casual 8.32 Casual 8.18 Formal u <1J H 
ClJ ClJ ClJ 
. ., H 4-1 
,.Q u ClJ Grub 7 .10 Grub 6.74 Grub 
::l ClJ H 
Cf.) Ci p., 
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Cell 
Mean 
8. 29 
7.98 
7.80 
attorneys (F=ll.79; df=2/1872; p<.Ol). The order of subject preferences 
for attorneys involving a ttorney age and sex and the corresponding cell 
means are given in Table 10. 
Significant interaction eff e cts were found between attorney 
characteristics of age and attire in terms of subject preferences for 
attorneys (F=3.91; df=4/1872; p<.os). Th e order of subject preferences 
for atto rneys involv ing age by attire effects and the corresponding cell 
means are given in Tabl e 11. 
Significa nt interaction effects were found between a ttorney 
characteristics of sex and a ttire in terms of subjec t preference for 
attorneys (F=42.99; df=2/1872; p(.05). The order of subject preferences 
for at torneys involving sex by attire effects and the corresponding 
cell means are given in Table 12. 
Significant interaction effec ts were found among attorney 
characteristics of age, sex, and attire in terms of subject preferences 
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Table 10 
Order of Subjects' Preferences for Counselors, Attorneys 
and Friends(Based on Counselor, Attorney and Friend 
Age by Sex Interactions) and the Corresponding 
Cell Means 
Counselor Cell Attorney Cell Friend 
Age, Sex Mean Age, Sex Mean Age, Sex 
Cell 
Mean 
Young , Young, No significant 
Male 8.34 Male 8.74 effects 
Middle-age, Middle-age, 
Male 8.21 Male 8. 71 
Old, Old, 
Female 8.08 Male 7.99 
Young, Middle-age, 
Fema le 7.98 Female 7.59 
Middle-age, Old, 
Femal e 7.90 Fema l e 7.56 
Old, Young, 
Male 7.49 Female 7.41 
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Table ll 
Order of Subjects' Preferences for Counselors, Attorneys 
and Friends $ased on Counselor, Attorney and Friend 
Age by Attire Interactions) and the Corresp ond ing 
Cell Means 
Counselor Cell Attorney Cell Friend 
Age, At t fre Mean Age, Attire Mean Age, Attire 
Cell 
Mean 
No significant Middle-age, No significant 
effects Formal 9.36 effects 
Young, 
Formal 9.09 
Old, 
Formal 8.81 
Middle-age, 
Casual 8.26 
Old, 
Casual 8.20 
Young, 
Casual 8.08 
Young, 
Grub 7.06 
Middle-age, 
Grub 6.83 
Old, 
Grub 6.32 
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Table 12 
Order of Subjects' Preferences for Counselors, Attorneys 
and Friends (Based on Counselor, Attorney and Friend 
Sex by Attire Interactions) and the Corresponding 
Cell Means 
Coun se lor Cell Attorney Cell Friend 
Sex, Attire Mean Sex, Attire Mean Sex, Attire 
Cell 
Mean 
Ma le, Male, No significant 
Fo r ma l 8.82 Formal 10. 06 eff e ct s 
Female, Male , 
Casual 8.57 Ca sual 8.30 
Female , Female, 
Formal 8.34 Formal 8.11 
Male, Female, 
Casua l 8.08 Casual 8.05 
Male, Male, 
Grub 7 .1 5 Grub 7.08 
Female, Fema l e, 
Grub 7.0 5 Grub 6.40 
for attorneys (F=3 .63; d£=4/1872; p< .05). The order of s ubj ec t pre-
f erences for attorneys involving a ge by sex by at tire effects and the 
c orresponding cell means are given in Table 13. 
Friends 
Friend a ge was found t o b e significant in terms of subject pre -
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ferenc e for fri e nds (F=70.43; df=2/1872; p{.05). An examination of the 
c el l mea n s reveals the subjects prefer red young per son s over middle-
a ge d persons and middl e - age d per sons over old persons. The order of 
(lJ 
u 
c 
(lJ 
H 
(lJ 
~ 
(lJ 
H 
p.., 
bi) 
c 
·.-l 
Cl) 
co 
(lJ 
H 
u 
(lJ 
Cl 
.w 
u 
(lJ 
. ., 
.0 
::l 
Cf) 
Table 13 
Order of Subjects' Preferences for Counselors, Attorneys and 
Friends (Based on Counselor, Attorney and Friend Age by 
Sex by Attire Interactions) and the Corresponding 
Cell Means 
Counselor Age, Cell Attorney Age, Cell Friend Age, Cell 
Sex, Attire Mean Sex, Attire Mean Sex, Attire Mean 
Middle-age, Middle-age, No significant 
Male, Formal 9.27 Male, Formal 10.57 effects 
Young, Male, Young, Mal e , 
Formal 8.98 Formal 10.20 
Middle-age, Old, Male, 
Femal e , Casual 8.90 Formal 9.42 
Old, Female, Young, Male, 
Casual 8.79 Casual 8.58 
Middle-age, Young , Ma l e , 
Casual 8.63 Female, Casual 8 . :;4 
Old, Female, Young , Femal e , 
Formal 8.44 Casual 8. 26 
Ol d , Female, Old, Female, 
Formal 8.37 Formal 8.20 
Middle- age, Midd l e-age , 
Femal e , Forma l 8.22 Male, Casual 8.18 
Middl e -age, Old, Mal e , 
Formal 8.20 Female, Formal 8.14 
Young , Fema l e, Old, Male, 
Casual 8.02 Gasual 8.13 
Old, Male, Young, Female, 
Casual 7.85 Formal 7.98 
Middle-age, Young, Female, 
Male, Casual 7.75 Casual 7.57 
Middle-age, Young, Male, 
Male, Grub 7.62 Grub 7.43 
(cont.) 
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Table 13 (Continue d) 
Counselor Age, Cell Attorney Age, Cell Friend Age, Cell 
Sex, Attire Mean Sex, Attire Mean Sex, Attire Mean 
Q) 
u Young, Middle- age , No s i gnif ican t c: 
Q) Female, Grub 7.48 Male, Grub 7.37 effects H 
Q) 
~ 
Q) Young , Male Young , H p... Grub 7.41 Female, Grub 6.69 
00 
c: 
.,.; 
Old, Fema le, Old, Male, (fJ 
Cll Grub 7.0 7 Grub 6.43 Q) 
H 
u 
Q) 
Middle- age, Middle-age, ~ 
.u Female, Grub 6.60 Female, Grub 6.29 
u 
Q) 
.,..., 
Old, Ma l e , Old, Femal e , .0 
:J Grub 6.41 Grub 6.22 (/) 
subjec t preferences for persons as friends b ased on fri end age and t he 
corresponding cell means a r e given in Tabl e 7. 
Sex of friends was f ound t o be s i gn ifi can t in t erms o f subj ec t 
preferences for friends (F=28.19; df=l/1872; p(.01). An examination 
o f the cell means reveals the s ubj ects preferred females over male s 
a s fri end s . Th e ord er of subject p r efe r e nces for fri ends based on 
fri end sex a nd the corresponding cell means are given in Tabl e 8. 
Attire of friends was f ound to be significant in terms o f s ubject 
preferences for friends (F=7.84; df=2/1872; p(.05). Casually attired 
fri e nds were preferred over formally attired friend~ and formally 
attir e d friend s were preferred over grubbily attired friends. The 
order of subject preferences for friends based on friend sex and the 
corresponding cell means are given in Tabl e 8. 
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Summary 
In this chapter the results of three three-way analyses of vari-
ance were presented. These analyses dealt with subject preferences 
for counselors, attorneys and friends bas ed on the age, sex and attire 
of the counselors, attorneys and friends. Significant main effects 
were found for counselor age and attire, and significant inte~action 
effects were found for counselor age by sex, counselor sex by attire 
and counselor age by sex by attire. A significant main effect was not 
presen t for counselor sex, nor was a significant interaction effec t 
found for counselor age by a ttire. 
Significant main effects were discovered for attorney age , sex, 
and attire. Significant main effects were also discovered for friend 
age, sex and at tire . No s ignificant interaction effects were found 
among friend age, sex or attire. 
Th e order of the subject rankings (preferences in the three main 
conditions of counse l or, attorney and fri end) were discussed and 
compa r e d. 
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CHAPTER V 
DISCUSSION 
The purpose of the present study was to determine what preferences, 
if any , subjects may have for counselors in t erms of counselor charac-
teristics of age, sex and attire. Photographs were taken of persons 
who varied according to differing conditions of age (old, middle-age, 
young), s ex (mal e, female) and attire (formal, casual, g rub). One-
hundr e d and five college and noncollege adults were shown the photo-
graphs, asked to perceive the photographs as being those of counselors 
a nd a ske d to r ank their preferences for the persons depicted as coun-
selors using a modified Q sort methodology. To determine if the sub-
jects h ad actually perceived the photo gr aphs as representing counse lors 
and, the refore, discriminated amon g th em on that basis th ey (the sub-
jects) were also ins tructed to perceive the pictures as repr esen ting 
attorneys and friends , and to rank their preferences for the persons 
pictured under these condit ions . 
Stati s tical analysis of the data was a ccomplished by assign ing 
each photograph a numerical value (weighting) from one to seven, based 
on the location (ranking) it had been given by ea ch s ubj ec t. This pro -
cedure resulted in each photograph rece iving a score each time a sub -
ject ranked the set of pic tures . This data was analyzed using three 
three-way analyses of variance. 
Evaluation of the Findings 
In the followin g paragraphs the results of the study are summar-
i zed and discuss ed in the order of the h ypo theses stated in Chapter I· 
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Counselor A~e 
The first hypothesis tested was that there are no differences be-
tween subjects' preferences (rank-order) of counselors by age of the 
counselor (old, middle-age, young). This hypothesis was rejected. The 
results revealed that differences did exist in subject preferences for 
counselors of varying ages, and that counselors were more preferred by 
the subjects as their age decreased. Turchetta (1976) and Magid (1975) 
also reported younger counselors were generally preferred over older 
counselors. However, the subjects used in these studies were high 
school students and elementary students, respectively. Other studies 
(Simons & Helm, 1976; Boulware & Holms, 1970), which used adults as 
subjects have reported findings in which older counselors were generally 
preferred over younger counselors. The results of this study, therefor~ 
apparently differ from what may have been expected from a review of the 
current literature . 
One may speculate concerning why younger counselors were preferred 
over older counsel o rs in this study. It is possible that the preference 
for counselors based on counselor age are in a current state of change. 
Boulware and Holmes (1970) reported their study nearly ten years ago. 
Simons and Helms (1976) completed their research six years later, and 
close scrutiny of their results indicates that under certain conditions 
younger counselors were preferred over older counselors. The counselor 
role has been traditionally thought of as belonging to older person but, 
perhaps, our society is now beginning to accept younger persons in this 
capacity. This is obviously speculation, however, and the question of 
subject preferences for counselors based on counselor age is a topic 
requiring further exploration. 
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In the comments sections of the instruction sheet packets, age was 
often men tioned by the subjects as an impo rtan t variable in regard to 
their preferences for counselors. It appeared that the subjects 
associated old age with experience and young age with psychotherapist 
inability. Comments made by the subjects such as "older persons have 
a look of hones t y and ability, through experience" and "seemed too 
young" were t yp ical. However, as was described in the two preceding 
paragraphs the statistical analysis of the data (subjects' rankings of 
the photographs by preferences as counselors) revealed that younger 
counse lor s were preferred by the subjects over olde r counselors. One 
may spe culate that, perhaps, a minority of subjects who favored older 
th erap ists felt more strongly about therap ist age than did those sub-
jects who favored yo unger therapists. 
Coun se lor Sex 
The second h y pothe s is tested was that th e re are no differences 
between subjects' ranked preferences of couns elo rs by sex of the coun-
sel or (male or fem a le). Th is hypothesis was retained. Th e subjects in 
thi s study did not indicate any significant preferences for male or fe-
male counselors by sex effec t s alone. Numerou s s tudi es (Barnes, 1970; 
Scher, 1975; Kern, 1971; Do lan, 1973; Lemoine, 1976; Heppner & Pew, 1970 
in the current literature which have investigated the relationship of 
counselor sex to the psychotherap e utic process have reported similar 
findings . 
Few written comments were given by the subjects indicating couns e l-
or sex preferences, and those comments which Here given had almost an 
apologetic air about them. The followin g quotation was given by one 
of th e s ub ject s and is repres entative of the s tatement s made concern-
ing sex preferences "prefe r men s lightl y to women." 
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It i s possible th ese results s t em from grea ter societal awa r eness 
of sex bias. If thes e effects are the result of greater social 
c onsc i enc e, it may be e ffectivel y argued that people are actually 
chang ing their attitudes c oncerning sex discrimination and are not 
only pay ing lip service to the cause of s exual equality . 
Coun se lor Attir.e 
The third h ypothe sis teste d was that there are no differences be-
tween subjects' ranked p r e f e rence s of counselors by style of counselor 
attire (formal, casual and grubb y couns elo r attire). This h yp othes is 
was rejected. 
Couns elor attire was shown to exert a powerful influence on subject 
preferences . Specifically, formally - a ttir ed counselors were preferr e d 
over c as ua ll y - at tired counselor s, and casu ally-attired counselors were 
preferred over g rubbil y a ttir ed counselors. Other writers (Ria, 1973; 
Kerr & Dell, 1976; Turche tt a, 1976) have also reported findin gs in 
which more formal counselor a tt ire had exerted a positive effec t on 
the counsel ing process . 
Hubbl e (1973) reported finding tha t not onl y did cli e nt s experience 
lower anxiety levels with "'casuall y -attired counselors" as c ompared to 
"highly casually-attired counselors" but also, that clients felt less 
anx i e t y with a counselor dressed in attire more formal than their (the 
clients ') own reported style of dress. 
Statemen ts regarding clothing were often made b y the s ubj e cts in 
the comments sections. Many subjects reported that their pr efe rr e d 
66 
counselor selections were "formally, " 11 professionally11 attired and 
their less preferred selections were 11 dr essed much too casual for the 
job . 11 From the comments g iven it appeare d the s ubjects felt strongly 
that formally attired counselors were more competent, professional 
individuals th an their le ss formall y -attired peers. 
While it is a commonly held view that attitudes toward styles of 
dr ess have changed considerably over the past few years, the results 
of this study would suggest that many persons s till consider attire to 
be an important factor in the assessment and judgment of another per-
son . It app ears that many people continue to "judge a book by its 
cover. 11 Psychologists may be well advised to consider the possible 
influence their own personal s tyle of dress may have on the counseling 
r e lationships they are involved with . 
Interactions of Counselor Age, 
Sex and Attire 
The fourth hypothesis tested was that there are no interactions 
among counselor variables of age (old, middle-age, young), sex (male, 
female) and attire (formal , casual, grub) in te rms of diff e rences in 
subjects' ranking s of preferences for counselor s . Th is h ypo thesis was 
rejected. While no interaction effects were found for counselor age by 
attire, interaction effects were found for counselor age by sex, coun-
selor sex by att ire a nd counselor age by sex by attire. Young males, 
male s in formal attire and middle-age males in formal a ttire were the 
most preferred counselors in the thr ee interactions, respectively. 
Least preferred as counse lors were old males, females in grub attire 
and old males in g rub attire, respectively. 
An overview of the results concerning the interaction effects of 
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counselors age, sex and/or attire reveals what may be an item of impor-
tance. In the significant interactions involving attire, formal attire 
was part of each most preferred combination , and grub attire was part 
of each least preferred combination. In the significant interactions 
in which sex was a factor, male sex was a part of each most preferred 
combination and part of two of the thr ee least preferred combinations. 
Female sex and casual attire tended not to be rated at either end of 
the continuum involving s ubj ect preferences for counselors. From this 
information it seems possible that male counselors may have the most to 
gain and lose from the variables of sex and attire. Specifically, this 
data implies that if they (males) are willing to dress in a more formal 
manner they have the potential of being the most highly _preferred 
counselors by clien ts. However, if they chose to dress grubbily the 
effect on their clients may be in an equal but opposite direction. 
A comparison among the main effect F ratios (sex, F=6.77; age, 
F=.09 3 ; attire, F=ll0.97), the interaction effects involving attire 
(Tables 3 and 4, Figures 2, 3 and 4) and the subjects ' statements in 
the comments sections suggest that counselor attire was the most signi-
ficant variable of those studied (age, sex, attire) in influencing 
subjects' preferences for counselors. It appears males were most pre -
ferred as counselors when they we re attired in a formal style of dress 
(See Figures 2 & 3). They were least preferred as counselors by the 
subjects when the y were attired in a grubby s t yle of dress. Females, 
however, were generally most preferred when th ey were dressed casually 
and least preferred when they were dressed in grubb y attire (Figures 
2 & 4). For both sexes g rubby attire was associated with the least 
preferred conditions of counselors. 
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It can be speculated that subjects may feel counselors have no 
control ove r their age and sex, and, therefore, these factors reflect 
little concerning their compe t e nc e or s uit ab ility as couns e lor s . How-
ever, since attire is very much under the control of the counse lor, 
it may be taken to reflect much more about his or her professional 
s tature . Remarks made in the comments s e ctions seem to support this 
idea . Commen ts we r e made b y subjects which indicated that more formal 
dress was associated with couns e lor ability and professionali s m, and 
less formal ( grub) attire was perceived as indicative of the counselor 
"not caring" and of th e coun se lor s thems e lves having "problems. u· 
In a study of thi s n a ture th e difference between statistical and 
practical s i gni fica nc e is of importance . Du e t o th e manner in which 
the d a ta was analyzed, numer ical differences , too smal l to be of 
practica l s i gn ificance, between th e ce ll means r e pre senting different 
conditions or combinations of condi tions of counselor age, sex and 
attire were shown to b e statistically s i gnificant. Th e results con-
cerning subject preferences for counselors based on counselor age is 
an example which illustrates thi s issue of s t atistical vs. practical 
significance . Th e analysis of t he data revealed a significant F 
(F=6.77; df=2; p< .0 5) concerning ma i n age effects . However, a visual 
examination of the cell me a ns (Table 2) reveals that only slight 
differen ces ex i st in t he cell means for counselors of differing ages . 
Thus, while it app ears younger coun se l o rs were preferred ove r middle-
ag© counselors and middle-aged counselors were preferred over old 
coun se lors th e results may have little significance in an applied 
setting. 
Subject C ::)!nments 
The subjects commented frequently concerning counselor attire, 
less frequently concerning counselor age, and very little concerning 
counselor sex. The general nature of these comments was discussed in 
the preceding sections. 
It is interesting to note the most commonly preferred counselor 
attribute was that he/she appeared 11 understanding. 11 Over 25% of the 
subjects remarked their first choices appeared to have this character-
istic. Counselor intelligence also seemed important to the subjects. 
The most preferred potential counselors were often described as having 
a "look of intelligence." Other frequently used adjectives describing 
most preferred counselors were: 
pleasant, educated, and strong. 
warm, kind, good listener, friendly, 
Adjectives used to describe least preferred counselors were: un-
profes sional, uninte lligent, uncaring, and uneducated. 
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Several s ub jec ts mentioned counselor weight as a factor in their 
preferences. Preferred counselors were men tioned as having the "right 
body weight. " Less pref.erred counselcr s were described as "overindul ges 
in eating-• so has problems himself," and "strange -looking charac t e ris-
tics--one too fat." 
Va lid itv Measures 
The purpose of the validity measures was to determine if the sub-
jects perceived the photographs as representing counselors when request-
ed to do so. It was felt that, if systematic differences were found in 
the order in which the subjects had ranked the photographs in the three 
conditions of counselor, attorney and friend, these differences would 
be an indication that the subjects' perceptions of the photographs as 
representing counselors had been successfully manipulated . 
A compari son of the results y ielded by the three three-way analy -
ses o f vari a nce indicated that the subjects did react diff e rentiall y 
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to the thre e conditions . While similarities were present, subject 
preferences systematically varied for the three conditions of counselor, 
attorney and friend . 
It is interesting to not e that more similarity was found between 
subject preferences for couns e lors and attorneys than betwee n subjec t 
preferences for counse lor s and friends or between subj ec t prefe r en ces 
for a ttorneys and friends. Subject preferenc~s for counse l or and 
at t orney a ttir e were identical (formal, casual, grub) for ma in e f fec t s . 
The first two s ub ject choices for counse lor s and attorneys involving 
age by sex and age by sex by attire interactions were also th e same, 
i.e. (young male; middl e - age male ) and (middle-age, male, formal; yo ung, 
male, f ormal ), respectively. Likew i se, th e first and last two subject 
choices for counselors and attorneys involving sex by attire inter -
action were also identical (male, formal; male, grub; female, grub), 
respect ivel y . 
One may hypothesize that when a person receives services from 
either a counsel or or an attorney, a specific problem is being deal t 
with and a specific outcome is desir ed . In contrast, however, when one 
s i mp ly vi s it s with anothe r person, no specific goals are usuall y pre-
sen t and, ther e for e , one is not as concer ned about the comp e t e nce or 
professionalism of the other person. 
Attorney and F:-ie.nd Findings 
Although subject preferences for attorneys and friends were not 
a formal aspect of this study, it is interesting to note what some of 
these preferences were. Subjects revealed extremely strong biases 
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concerning sex and dress of attDrneys. Males were overwhelming ly pre-
ferred over females as attorneys. Likewise, subjects preferred attor-
neys in formal attire much more than attorneys in more casual attire. 
Significant, although less definitive preferences were also found for 
middle -age attorneys over old attorneys. The interaction effects among 
attorney age, sex and attire seemed to reflect these main effects. It 
appears that when one is "being sued for a large sum of money" (part of 
the instructions g ive n the subjects concerning selection of attorneys) 
one has specific ideas concerning whom h e wants to repres e nt him. From 
the comments made by th e s ubject s it seemed the most favored person was 
someone who was "young enough to know the latest laws" ye t "experi-
enced, " "aggressive, " "responsible" and "business like." 
The results concerning subject preferences for someone with whom 
they "would prefer t o visit" (friend) reflected what seems to be an 
entirely different attitude on the part of the subjects. Al thou gh 
significant main age, sex and attire effects were found (most preferred 
conditions were : young, female, casual, respectively, they did not 
appe a r to be as strong as those effects revealed for attorneys . Also, 
no interaction effects were present. Subject comments indicated they 
seemed to prefer "friendly," "creative," "fun-to-be-with" people who 
had "similar interests" and who were their "own type." 
Implications 
Applications of the Results 
The findings of this study indicate that subjects have specific 
preferences concerning counselor age, attire and, to a lesser extent, 
sex. The literature contains considerable evidence which supports 
th e notion that subject preferences for counselors are related to 
ther apeutic processes and outcomes. Based on the results of this 
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study it thus appears that the counselor characteristics of age, attire 
and, to a lesser extent, sex, may also exert an important effect on the 
psychotherapeutic process. 
With a knowledge of th e results of this study counselors may now 
have an increased ability to modify their attire to enhance client 
perc ep tion of them. Similarly, by knowing what age and sex counselors 
are generally preferred b y clients, counselor s may be in a better 
position to maximize the positive effects or minimize the negative 
effects of th eir own sex a nd age. Persons responsible for the super-
vision and training of counselors may now be more capable of accurate-
ly instructing the persons under their charge on how to dress in a 
therapeutically optimum manner . 
A specific word of caution concerning the generaliza tions of 
these result s to psychotherapy seems appropriate. It must be remember-
e d that thi s study dealt only with initial preferences of subjects for 
counselors. The preferences subject have for counselor age, sex and 
attire as therapy progresses over time were not investigated. Whether 
clients would have considered counselor age, sex or attire important 
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after they have been in therapy for a number of sessiors is unknown, 
and the value of this latter type of information would certainly justi-
fy further study. 
The above note, however, does not detract from the significance 
of the present study. Successful outcome in psychotherapy has been 
related to the length of time a client spends in treatment (Luborsky, 
Chandler, Anerback & Cohen, 1971). Furthermore, it has been shown 
that the disconfirmation of client preferences for counselors is re-
lated to early, premature t erminat ion of counseling (Sasseen, 1976). 
It would seem then, that, if a client so disliked a counselor because 
of his age, sex or attire that he (the client) terminated counseling 
prematurely, these factors would have exerted a powerful effect on 
the therapeutic process. 
Thus, while it is recognized that the long t erm effects of 
counselor age, sex and style of dress on therapy are unknown, it is 
nonetheless felt that these variables are important to the psycho-
therapeutic process. 
Limitations 
Several limitations appear evident in this study . The subjects 
of this study were all volunteers, and, consequently, one must exercise 
caution in general izing the resu l ts to other non-volunteer populations. 
Due to current governmental guidelines which regulate research involv-
ing human subjects the use of volunteers in human subject research is 
now, in most cases, a necessity. In the present study one can only 
speculate as to the effects of using volunteers as opposed to non-
volunteers. Also, all subjects were not recruited in a similar manne r. 
Forty-nine subjects were obtained from a university setting and 56 
subjects were obtained from a non-university setting. The non-univer-
sity subjects were recruited for the study by persons acquainted with 
the author and, consequently, a possible biasing of the data may have 
resulted . 
The subjects of this s tud y were not actual clients. It was 
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originally intended to draw the research sample from persons requesting 
services from local mental health agencies . However, difficulty in 
receiving the necessary clearances from the Utah State University Human 
Subjects Committee and the agencies from which the samples were to be 
drawn prevented this. Unfortunately, however, the use of non-client 
s ubjects in studies concerning counselor age, sex and/or attire is not 
uncommon. The majority of the studies reviewed in Chapter II of this 
paper reported using non-client substitutions for clients. 
Likewise, persons used to repres e nt counselors in the photographs 
were not actual counse l ors . While it was not felt the u se of non-coun-
selors in the photographs represented a significant weakness in the 
study, it possibly would have been better to have used actual counsel-
ors had a sufficient number been available. 
Recommendations 
The tr ends reported in this paper require mo re precise clarifica-
tion. It may be argued that subject and counselor characteristics of 
age, sex and dress style interact with one another . Further research 
concerning th ese possible interactions is needed. Such extensive 
investigation was beyond the scope of this paper, however, directions 
for additional e valuations were revealed. 
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The research recommendations of this study are: 
1. Th e preferences of specific types of subjects should be 
determined. Subject age, sex and attire should be held constant and 
the preferences of these subgroups examined. 
2. The specific effects of counselor age, sex and attire on 
the rapeutic processes and outcomes should be further explored. It may 
be discovered tha~ while some processes are enhanced, other processes 
are harmed or unaffected . 
3. The effects of other counselor variables such as counselor 
obesity on subject preferences should be investigated. 
Recommendations concerning the application of the present findings 
are: 
1. Coun se lors should consider the preferences their clients may 
have concerning counselor age, attire and, to a lesser extent, sex, 
a nd the y (the counselors ) should be prepared to deal with this i ssue 
as it relat e s to their (the counselors') own age, sex and attire. 
2. Counselors should consider wear ing more formal attire as com-
pared to less formal attire when meeting new clients for the initial 
int e rview. 
Summary 
This chapter has evaluat.ed the research findings and examined the 
implications and limitations of the experiment. Recommendations for 
further research and application of th e findings were made. In general, 
it was found that subjec t s have specific preferences for counselors 
based on counselor characteristics of age and a ttire . Specifically, 
younger coun se lor s were preferred over older counselors, and more 
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formally attired counselors were preferred over less forma lly attired 
counselors. It was recommended that this area be further explored 
with particular attention given possible interaction between counselor 
and client age, sex and attire. 
77 
LITERATURE CITED 
Atkinson, D. R. E., & Carskaddon, G. A prestigious introduction, 
psychological jargon, and perceived counselor credibility. Journal 
of Counseling Psychology, 1975, ~' 180-186. 
Barber, T. X. "Hypnosis," suggestions, and psychosomatic phenomena: 
A new look from the standpoint of recent experimental studies. In 
J. L. Fosohage and P. Olsen (Ed.), Healing: Implications for 
psychotherapy. New York : Human Sciences Press, 1978. 
Barnes, K. D. The school counselor preferences of senior high 
school students. Dissertation Abstracts International, 1970, ll, 
1571A. 
Boulware, D. W. & Holmes, D. S. Preferences for therapists and related 
expectancies. Journal of Consulting and Clinical Psychology, 1970, 
2.2, 269-277. 
Bratton, J. C. Programmatic studies in client perceptions of counselor& 
Dissertation Abstracts International, 1972, _ll, 2785B-2786B. 
Brooks, L. Interactive effects of sex and status on self-disclosure. 
Journal of Counseling Psychology, 1974, 11., 469-474. 
Cash, T. F., Begley, P. J., McCown, D. A. & Weise, B. C. When coun-
selors are heard but not seen: Initial impact of physical attract-
iveness . Journal of Counseling Psychology, 1975, 22, 273-279. 
Dolan, D. T. Community college students' preferences and expectancies 
as to the counselor general characteristic s of age, personal manner-
isma, physical appearance, race, sex, and technique. ' Dissertatio n 
Abstracts International, 1973, 34, 6381A. 
Frank, J. D. Persuasion and healing. Baltimore: The Johns Hopkins 
Press, 1951. 
Gardner, J. A. The effects of body motion, sex of counselor and 
sex of subjec t on counselor attractiveness and subject's self-dis-
closure. Dissertation Abstracts I nt er n ational, 1973, 34(5-B), 2337. 
Grantham, R. J. Effects qf counselor sex, race, and language style on 
black students in initial interviews. Journal of Counseling 
Psychology, 1973, 20, 553-559. 
Guttman, M. A. J. & Ha ase, R. F. Effect of experimentally induced sets 
of high and low "expertness" during brief vocational counseling. 
Counselor Education and Suoervision, 1972, _ll, 1971-178. 
78 
Halperin, K., Snyder, C. R., Shenkel, R. J., & Houston, B. K. Effects 
of source status and message favorability on acceptance of person-
ality feed ba ck. Journal of Applied Psychology, 1976, ..§l, 85-88. 
Heppne r, P. P. & Pew, S. Effects of dipl omas, awards, and counselor 
sex on perceived effectiveness. Journal of Counseling Psychology, 
1977, 24, 147-149. 
Hill, C. Sex of client and sex and experience level of counselor. 
Journal of Counseling Psychology, 1975, 22, 6-11. 
Hubble, M. A. Effect of counselor attire on outcomes of an initial 
counseling session. Arizona State University, 1973. 
Kern, J. L. An analysis of the effects of physical distance and sex of 
the counsel o r on client response in the counseling situation. 
Dissertation Abstracts International, 1971, ]l, 158A-159A. 
Kerr, B. A & Dell, D. M. Perceived interviewer expertness and 
attract iveness: Effects of interviewer behavior and attire and 
interview setting. Journal of Counseling Psychology, 1972, ll, 
553-556. 
Las ky, R. G. The effects of client-counselor age congruency and 
counselor status on interpersonal attraction in the dyadic rehabi-
t a tion counseling interview. Di ssertation Abstracts International, 
1974 , 34(11-A), 6979-6980. 
Lemoine , E. J., Jr. An inves tiga tion of counselor effectiveness a s a 
function of f our variables. Di ssertation Abstracts Inte rnational, 
197 6, 36(8-B), 41 35 -4136. 
Lu bo r sky , L., Ch a ndler, M., Anerback, A.H., & Cohen, J. 
inf lue n cing the outcome of psychotherapy: A review of 
research. Ps ychological Bulletin, 1971, 75, 145-185. 
F a ctor s 
qu antative 
Magid, K. M. Th e effec t of the race, sex, and age on th e a ttractiveness 
of couns elors to white subu rba n elementary s choo l students. Disser -
ta tion Ab s t racts International, 1975, 36(5 - A), 2634-2635. 
Pantle, S. K. & Gart, J. J. A me thod to qu an ti fy reciprocal infl uence 
between therapis t and pa tien t in psychotherapy . Research in 
Psychoth e rapv, 1968 , l, 395 -415. 
Patton, M. J. Attraction, discrepancy, and responses to psycholog ical 
treatment. Journal of Couns eling Psychology, 1969, 1:.§., 317-324. 
Raia, J. R. Encoded and decoded semantic differentiated meaning of 
counseling attire, seating and office proxemic variables. Disser-
tation Abstracts International, 1973, 33, 3959B. 
Rogers, C. R. 
personality 
95 -103. 
The necessary and sufficient conditions of therap eu tic 
change. Journal~ Counseling Psychology, 1957, 11:., 
Ryan, F. Perceived counselor attractiveness, expertness, and trus t-
worthiness as a function of counselor and observer age and sex. 
Di sse rtation Abstracts International, 1976, 37(5-B), 2526-2527. 
Sasseen, G. A. The relationship between the disconfirmation of 
79 
client preferences and expectations to earl y premature termination . 
Di sser t a tion Abs tracts Int e rnational, 1976, 37(2-A), 815-816. 
Scheid, A. B. Clie nts; perception of the counselor: The influence of 
counse lor introduction and behavior. Journal of Counseling Psychol-
.£8.Y, 1976, 11., 503-508. 
Scher, M. Verbal activity, sex, counselor experience, and success in 
counseling . Journal of Counseling Psychology, 1975 , 11_, 97-101. 
Schmidt, L. D. & Strong , S. R. "Expert" and "' inexpert" counselors. 
J ournal of Counseling Psychology , 1970, .l.Z., 115-118. 
Simons, J. A. Impres sion formation in coun se ling : Sex, age, and 
e ducation of counselor s as components of perceived couns e lor cr e di-
bility by female and male college student s . Dissertation Abstracts 
Interna tional, 1977, 37(7-B), 3632. 
Simons, J. A & Helms , J. E. Influence of counselor's marital s tatu s , 
sex , and age on coll ege and noncollege women 's counselor preferences. 
Journal of Counsel i ng Psychology, 1 976, 11. , 380- 386. 
Snyder, W. U. The psycho therapy relationshi p . New York: The Macmillan 
Company, 1961. 
Spiege l, S . B. Expertness, similari t y, and perce i ved counselor compe-
t ence. Journal of Counseling Psychology, 1976, 23 . 436-441 . 
St illman, S . & Resnick, H. Does c o uns elor a ttir e mat t er? Journal of 
Counseling Psychology, 1972, l2_ , 347-348. 
Strong, S . R . Counseling: An interpersonal i nf luence process . Journal 
of Coun3eling Psychology , 1968, 12. , 215-224. 
Strong, S. R. & Dixon, D. N. Expertness, attractiveness, and influence 
in counseling . J ourna l of Co uns el ing Psychology, 1971, .!.§., 562-578. 
Strong, S. R. & Schmidt, L. D. Expertness and influence in counseling. 
Journal of Couns eling Psychology, 197 0, .l.Z., 81-87. 
Torrey, E. F. The mind game : Witchdoctors and psychiatirsts. New 
York: Emers on Hall Publi s hers, Inc., 1972. 
Turchetta, L. Student preferences for high school counselor based on 
characteristics of sex, age, and style of dress. Disserta tion 
Abstracts International, 1976, 37(3-A), 1414-A. 
80 
Wasserman, T., & Kassinove , H. Effects of type of recommendation, 
attire, and perceived expertise on parental compliance. Journal of 
Social Psychology, 1976, 2.2., 43-50. 
81 
APPENDICES 
82 
APPENDIX A 
INFORMED CONSENT AGREEMENT 
Utah State Univeristy 
I hereby give my consent to participate in the project involving 
human subjects. I understand the procedure to be followed in the 
study. I will receive answers to any inquiries regarding the project 
and am free to withdraw my consent and discontinue participation in 
the project at any time. I also understand that all in formation I 
g ive will be k ept confidential and no person participating in the 
study will be identified by name in release of the finding s of the 
s tudy . 
Signed Date 
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Appendix B 
Instruction Sheet Packet 
No, __ _ Sex 
---
Age 
---
Thank you for aiding us in this project. As the receptionist 
explained to you, we are gathering information concerning the pre-
ferences people have for persons with whom they interact. TI1is 
activity will require approximately 30 minutes of your time and 
should be an interesting experience, Your responses are to remain 
confidential so please write only your sex and age in the appropriate 
blanks at the top of the paper, 
The receptionist has given you a. set of 36 photographs and 
thes e instruction sheets. Please read the instruction sheets 
carefully and follow the directions. If you have any questions 
please ask the receptionist for assistance. 
Imagine you are on the verge of a nervous b.:-eakdown and these 
photographs are pictures of psychotherap i sts from whom you may seek 
help . You are to ra t e them according to your preferences for them 
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as psychotherapists, i. e. which of the psychotherapists would you 
prefer to work with most, and which woul d you least like to work wi th. 
Following the directions given below1 rank the photpgraphs as if you 
are now being given your choice of these p.:!ople as possible ps ycho -
therapists with whom: ·you would most, or least, · like t o see · in psyc':10-
therapy . 
1 . Place all the pho t ographs face up in three rows of twelve 
each in front of you. The diagram below illustrates how the photo -
graphs should be arranged . 
Most Preferred 
{]]~!5JODOODOO 
0000000 0 DD D 0 
0 D DO Least Preferr~ D 0 0 UJ Q EI w w 
L. Look over the photographs and place the 12 photographs of 
the psychotherapists you would mos t prefer to see on the to p row. 
Pho tograph s already on the top row which do not fit into thi s category 
should be removed and placed in the remaining bottom two rows. 
3. Now look ove r the rerr.aining bottom t wo rows. Place the 12 
phoroJrap~s of the psycho t herapist you would l east prefer to see on 
the bottom or third row. Pho tographs already on the third row which de 
not fit into t h is category s hould be removed and pl aced in the 
second _ow , 
4. You now should have three rows of photographs containing 
12 pic tures each. The top row should conta i n pictures of psychot~erapists 
you would r:ios t prefer to see, the bottom row t hose you would lea:;t 
prefe r to see, and the middle row t hose who fi t into neither of the 
above categories . 
5 . Now rank t he top r ow of 12 Jhotographs by placing a t the 
far left side of the row the picture of the psychothe rapist you would 
most prefer to see . Place the pictures of your next four choices to 
the immediate right of your first preference. The remain ing 7 photo-
graphs in the top row can be arrange d in any orde r just as long as 
they arc to the right of your 5 most preferred choices. 
6 . Rank the bottom (third) row of 12 photographs by placing 
at t he far right of the r ow the '.)icture of the psychotherapist 
you would lea s t prefer to see. Next place the pictures of the next 
four psychotherapists you would least prefer to see to the left of 
this pic ture . The remaining 7 photographs in the bottom row can be 
arranged in any order just as long as they are to the left of your 
5 least preferred choices . 
7 . While leaving the photographs in the order they are now in, 
t urn each of the pictures face down on the table . On the back of 
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each photograph is an identi fication number . Write t he identification 
number of each photograph in the cor re sponding blanks found below. 
8 . Please indicate what influence d you to choose the pictures 
you did as your most and least pre f erred choices. 
Least ? refe r r ed 
9 . Mix the photogr~ phs· and ga ther them into one pi le. Tur n 
to the next page and follow the directions given. If this is the 
last page return the photographs and the comp leted instruction 
sheets to the re ceptionist. 
I mag ine you a re being s ued for a l a r ge sum of mon ey and t hese 
photographs are pictures of attorneys from whom you may seek help. 
You are to rate them according t o your pre ferences for them as 
attorneys, i.e. which of the attorneys would you prefer to have 
r~p resent you, and ~hich would you least prefer to have represent 
you. Following the directions given below, rank the photographs 
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as if you are now being given you r choice of these peopl e as possible 
a t to rne ys whom you would most, or least, like to have represent you. 
1. P l ace all the photographs face up i n three rows of twelve 
each in front of you. The diagram below illustrates how the photo-
graphs should be arr anged. 
Host Preferred 
[fl Lt [j] r -_Li; ;IJ [J 0 [---. l_J 0 0 D D 
,--i 0 D ,---· D CJ 0 [J D LJ [] 0 I__, L '. 
[] LJ 0 D 
Least Pr ef e rr~ [] [J lj L_ ,~ GI [iJ L7~ [jJ 
2 . Look over th e photographs and p l ace the 12 photogr aphs of 
t he a ttorne ys you would most prefe r t o ha ve repr e s ent you on the top 
r ow. Pho togr aphs a lr eady on the t op row which do not fit into this 
category s hou ld be removed and placed in the remaining bo t tom two r ows . 
3 . Now l ook ove r t he r ema ining bottom two rows. Place the 12 
photographs of t he a t torneys you woul d leas t pre f er to have r ep r e-
sent you on the bot t om or t hird r ow. Pho tographs a l ready on t he 
third row wh ich do not fit into this cat~gory should be removed and 
placed in t he second row . 
4 . You now should have three rows of p1otographs contai.ni.ng 
12 pictures each . The top row shoul d contain pictures of attorneys 
you would most prefer to have represent you, the bo ttom row those 
you would least prefer to have represe nt yo u , and midd l e row those 
who fit into neither of the above categori e s . 
5. Now r ilnk the top row of L2 pho tographs by placing at the 
far Left side of the row the pi c ture of the a ttorney you would 
most prefer to see . Place tb pictur es of your nex t f our choices 
to the i mmed i ate right of your first pre ference . The remaining 7 
photographs in t he t op row can be arranged in any order jus t as l ong 
a s t he y a r e t o t he r i ght of your 5 mos t preferred choices. 
6. Rank the bottom (third) row of l2 photographs by p lacing 
at the far right of the row the picture of the attorney you would 
l east ?refer to have repres2nt you , Next pla ce the pictures of the 
next four attorneys you would least prefer to have represent you 
to the left of this picture . The remaining 7 photographs in the . 
bottom row can be arranged in any orde r just as long as they are to 
the left of your 5 least preferred choices. 
7. Hhile leaving the photographs in the order they are now in, 
t urn each of t he pictures face down on the table. On the back of 
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each photograph is an identification number. Wirte the identification 
number of each photograph in the corresponding blanks found betow. 
8, Please indicate what influenced you to choose the pictures 
you did as your most and least pre ferre d choices, 
9 . Mix the photographs and gathe r them into one pi l e. Turn 
to the next page and foiiow the directions given. If this is the 
last page r eturn the photographs and the completed instruction 
sheets to the recept ionist. 
Imagine you are attending a social gathering at the home of 
an acquaintance and these photographs are pictures of other guests 
with whom you may interact, You are to rate them according to your 
preferences for them as oersons with whom you would care to visit 
with, i.e. which of the persons would you prefer to visit with most . 
88 
and which would you least prefer. to visit with. · Following the directions 
given below, rank the photographs as if you are now being given 
your choice of these ncople as possible persons with whom you may 
visit with during this social gathering. 
l. Place all the photographs face up in three rows of twelve 
each in front of you. The diagram below illustrates how the photo-
graphs should be arranged. 
Most Preferred [] Uf GJ C4 liJ 0 D D 0 D D 0 
0 D D D D D D LJ D 0 D 0 
Least Preferred D D 0 0 [] 0 0 w Q w [2J [J] I 
2. Look over the photographs and place the 12 photographs of 
the persons with whom you would most prefer to vist with on the top 
row. Photographs already on the . top row :which ·do ·not fit into this · 
category should be removed and placed in the remaining bottom two rows. 
3. Now look over the remaining bottom two rows. Place the 12 
photographs of the persons you would least prefer to vis i t with on 
the bottom or third i:ow . Photographs already on the third row which 
do not fit in to this category should be removed and placed in the 
second row . 
4. You now shoul d have t h ree rows of photographs containing 
12 ?ictures each . The top row shou l d contain - pictures of persons 
whom you would most pre fe r to v isit with, the bottom rov those you 
would le;:ist prefer to v i sit with, and the midd l e row those who 
fit into neither of t he above categories. 
5. Now rank the t op row of 12 photographs by placing at t he 
far left s i de of the r ow the picture of the person you wou ld most 
prefe r to visit with. Place the pi ctures of yo ur next four choices 
to the immediate right of your first pre f erence. The remaining 7 
photographs in the top row can be arranged in any 0rder just as 
long as they are ·to the right of your 5 most preferred choices. 
6. Rank the bottom (third) row of 12 photographs by p l acing 
at the far right of the row the picture of the person you would 
leas~ prefer to visit with. Next place the pictures of the next 
four persons you would least prefer to visit with to the left of 
this picture. The remaining 7 photographs in the bottom row can be 
arranged in any order just as long as they are to the left of your 
5 least preferred choices. 
7. While leaving the photographs in the order they are now in, 
turn each of the pictures face down on the table. On the back of 
each photograph is an identification number. Write the identification 
number of each photograph in the corresponding blanks found below. 
8 . Please indicate what infl uenced you to choose the pictures 
you did as your most and least preferred choices. 
9. Mix t he photographs .and ga t he r them into one pi Le. Turn 
to the next page and follow the. directions given. If this is the 
last page return the photographs and the completed instruction 
sheets to the receptionist. 
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Appendix C 
Schedule Roster 
TIME NAME TELEPHONE 
8:30 am 
9 :00 
9:30 
10:00 
10:30 
11:00 
11: 30 
1:30 m 
2:00 
2:30 
3:00 
3:30 
4:00 
4 : 30 

